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ABOUT CCS: 2018 YEAR IN REVIEW

In 2018, CCS...

Celebrated 72 years of
helping nonprofits
achieve their missions

Raised nearly $4.8
billion for over 270
campaigns

@,

Worked in 11 countries,
281 cities around the
world, and 43 states in
the US

&

Executed 172 planning
studies, conducting
6,300+ interviews

with donors/key ...

stakeholders © S
[ X X

A

Partnered with over
550 organizations
around the world

>

Analyzed the giving
patterns of 5 million
philanthropists to help our
clients identify top

major donor prospects
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TODAY’S DISCUSSION

1> How Did the Landscape Change?

2 > Current Unique Trends in Giving

3 ~ Strategies and Takeaways

4> Q&A
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GIVING OVERVIEW

In 2018, Americans gave $427.71 billion.

I 68% // $292.098B

Total estimated Individuals

charitable giving
in the United I 18% // $75.86B
States rose 0.7% Foundations

in current dollars
but declined 1.7 I 9% // $39.71B

% in inflation- Bequests
adjusted dollars.
5% // $20.05B
Corporations



TOTAL GIVING: 2008-2018
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TOTAL CHARITABLE GIVING VS. S&P 500

Total charitable giving graphed with the
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* Adjusted for inflation, the
S&P 500 decreased 8.5
percent—compared with
1.7 percent decrease in
total giving—between
2017 and 2018.

* Stock market volatility may
have decreased giving by
individuals.



INDIVIDUAL GIVING SHRINKS AS
FOUNDATION GIVING GROWS

Giving by source: percentage of the total in five-year spans, 1979-2018
(in billions of inflation-adjusted dollars, 2018=5100)
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POLL:

Has your organization
experienced a change
in individual giving over
the past year?



FOUNDATION GIVING INCREASED

ACROSS ALL TYPES

68% // $22.09B
Individuals

18% // $75.86B
Foundations

9% // $39.71B
Bequests

5% // $20.05B
Corporations

Community
$10.19B// 14%

Operating
$11.64B// 15%

Independent
$54.03B
71%

Giving by foundations increased
7.3% in 2018.

Giving by each foundation type
increased in 2018 by the
following percentage:

10.2%

Community

4.9%
Operating

7.2%

Independent




WHERE DID THE MONEY GO?

Individuals
$9.06
2%

Environment/Animals
$12.70
3%

International Affairs
$22.88
5%

Arts, Culture & Humanities
$19.49
5%

50.29
Public-Society Benefit 540-78 $12¢y
$31.21 °
7%

Religion
$124.52
29%

Education

$58.72
14%

Human Services
S51.54
12%

Foundations
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HOW DID CONTRIBUTIONS CHANGE?

4 9.6%

International Affairs

¥1.3%

Education

- 3.6% v1.5%
Environmental/Animals Religion
=0.1% v2.6%
Health Individuals
=0.3% ¥3.7%

Arts, Culture & Humanities Public-Society Benefit

v¥6.9%

Foundations

=0.3%

Human Services

QOO0 S®
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_ Source: Chronicle of Philanthropy, “The Disappearing Donor,” June 2018
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Number of Donors by Age Group

e Al Ages

-30 or Younger
-31t0 40
-41to 50
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61 or Older

CHANGING DONOR DEMOGRAPHICS

accounts for
49% of giving

20% of Donors

80% of Donors
accounts for 17% of giving

*Full triangle represents total giving
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SOPHISTICATED DONORS

Most donors research nonprofits before giving. Prior to making contributions, donors
consider the following factors:

TOPIC % of DONORS WHO
RESEARCH BEFORE GIVING
Overall Efficiency 70%
Philanthropic Impact 59%
General Reputation 54%
Operating Costs 53%
Mission and Services 53%
Executive Salaries 43%
Funding Sources 31%

Source: Blackbaud: The Next Generation of American Giving, 2018

56% research how
an organization spends

its funds

76% are concerned
about how much money

goes to an organization's
overhead
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A SPOTLIGHT ON
HIGH NET WORTH INDIVIDUALS

The more knowledgeable donors
become about philanthropy, the
more likely they are to create a
strategy and a budget.

Nearly half of all HNWIs have a SEVCE

giving strategy. Giving
Strategy

Source : Bank of America: US Trust Study of High Net Worth Philanthropy, 2018 © 2019 CCS Fundra ising



MORE AMERICANS ARE VOLUNTEERING

77.3 Million 23.5% I
people volunteered in 2018 increase from 2016
80% of

volunteers also
donated
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GENERATIONAL VOLUNTEERING

Volunteer Participation Rates

SILENT GENERATION [ 24.8%
BABY BOOMERS [ 30.7%
GENX I 36.4%
MILLENNIALS [ 28.2%
GENZ [ 26.1%
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DONOR-ADVISED FUNDS AND
PRIVATE FOUNDATIONS ARE ON THE RISE

DONOR ADVISED FUNDS (DAFs) 2014

# of DAFs 272,845 289,478 463,622
Assets $77.2 Billion $86.5 Billion $110 Billion
Grantmaking S14.2 Billion $15.9 Billion S19 Billion
# of Foundations 79,489 80,988 82,516
Assets $734.1 Billion $792.6 Billion $855.8 Billion
Grantmaking S44.1 Billion $45.2 Billion S49.5 Billion

Source: National Philanthropic Trust: Donor-Advised Fund Report, 2017 © 2019 CCS Fundraising



CONTRIBUTIONS TO DAFs AS A PERCENTAGE
OF INDIVIDUAL GIVING CONTINUES TO RISE

Giving to DAFs as a % of Total Individual Giving

10.2%

% 8.1% l
% $29.23
Billion

7.1%
5.7%
4.4% 4.8%

2009 2010 2011 2012 2013 2014 2015 2016

Source: National Philanthropic Trust: Donor-Advised Fund Report, 2017



POLITICAL AND ECONOMIC EVENTS
MAY IMPACT GIVING

Share of U.S. Donations to Charitable vs. Political Organizations
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8%
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Q4%
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Sep-2014
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As political giving increases around elections, charitable giving decreases.

However, there is also an uptick in charitable giving following elections.

Source: Mastercard Center for Inclusive growth, Donation Insights, US Report March 2017
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TAKEAWAYS

1 Relationships are more important than ever before.

Donors demand transparency and want to know about the
impact of their gifts.

) Find meaningful ways for donors to experience the mission.

4 > Donor advised funds are a reality and here to stay.

5 Now is the time to make your case and ensure that your organization is
at the top of the list of your donors’ philanthropic priorities.

24



Questions and
Discussion

© 2019 CCS Fundraising



Thank You!

Travis Carley Luke Driscoll Dee Falvo
Managing Director Managing Director Senior Vice President
CCS San Francisco CCS Bgltlmore & CCS New York
Washington, DC
tcarley@ccsfundraising.com |driscoll@ccsfundraising.com dfalvo@ccsfundraising.com
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