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INTRODUCTION
Welcome to the 2023 Philanthropic Landscape, 12th Edition, produced by CCS Fundraising. This report compiles and 

analyzes annual data from Giving USA and other industry research to provide an in-depth look at the current state of 

US philanthropy and reveal key trends. 

The pandemic era and racial justice movement in 2020 and 2021 spurred record giving levels nationwide, and we saw 

a revised giving total of $516.65 billion in 2021—the largest yet on record. Considering these historic levels, a flattening 

of US charitable giving was to be expected in 2022.  

This readjustment—coupled with economic fluctuations—undeniably affected philanthropy. Giving USA’s initial 2023 

data reveals charitable giving appears to have decreased by 3.4% in 2022 to $499.33 billion. However, philanthropy has 

steadily grown in recent years when accounting for inflation activity and factoring in additional data. Donors continue 

giving, and we see extraordinary support for various causes in our everyday work with clients. 

We are also seeing our client partners facilitate in-depth reassessments of decision-making processes, in response 

to social reckoning and evolving legislative policies, because diversity, equity, and inclusion (DEI) efforts reflect 

what it means to belong. At CCS, we do not see DEI as a stand-alone service but one woven into our values and client 

partnerships. For this reason, we have chosen to intentionally present 2022’s philanthropic data through this DEI-

focused lens.  

This year, we have also included a new chapter, “Innovations in Data and Technology for Philanthropy,” which closely 

examines the dynamic world of data, analytics, and the emerging impact of artificial intelligence. We uncover how they 

intersect in our increasingly technology-reliant world and how they will continue to impact philanthropy. 

While the current philanthropic landscape is nuanced and complex, we are confident donors will continue rising to the 

occasion with their giving, and nonprofit organizations will continue expanding their reach. The field of philanthropy is 

ever evolving, and it is an exciting time to be part of the advancements bettering our world.  

We are proud of the impact our clients make on the nonprofit sector, reflected in this year’s report. We hope you find 

the insights included in this edition informative as you look to your organization’s future.  

Thank you, 
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KEY FINDINGS IN THE 2023 
PHILANTHROPIC LANDSCAPE REPORT

Individuals, foundations, and corporations donated $499.33 billion in 2022. 1 

Read more in the “Snapshot of Giving” chapter on page 7. 

Giving in six out of ten charitable sectors saw an increase in current dollars from 2021 to 2022. 1 

Read more in the “Snapshot of Giving” chapter on page 8.

Individuals were the largest drivers of US philanthropy in 2022, giving $319.04 billion in 2022. 1 

Read more in the “Individual Giving” chapter on page 12.

The total amount donated by individuals and the number of donors both decreased in 2022. 2 

Read more in the “Individual Giving” chapter on page 12.

Foundation giving grew by 2.5%, to an estimated $105.21 billion in 2022. 1

Read more in the “Foundation Giving” chapter on page 40.

Corporate philanthropy as a giving source increased by 3.4% in 2022 to $21.08 billion. 1

Read more in the “Corporate Giving” chapter on page 49.

Bequest giving increased by 2.3% over 2021 to $45.60 billion in 2022. 1 

Read more in the “Gift Planning” chapter on page 67.

Grants from DAFs increased by 9% to $11.2 billion in 2022. 1 

Read more in the “Gift Planning” chapter on page 71.
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S N A P S H O T 
O F  G I V I N G 
Despite a challenging economy, social and 
political unrest, and international crises, 
Americans continue donating generously 
to the causes that matter to them. While 
2022’s philanthropic trends may include 
some declines from the previous year, overall, 
philanthropy consistently rises to address 
new demands within our communities and 
across the globe.
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US CHARITABLE GIVING RETURNED TO PRE-PANDEMIC 
VOLUME, LEVELING OUT AFTER HISTORIC SPIKES

Charitable giving in 2022 has initially been reported to 

total $499.33 billion, which would represent a decrease 

of $17.32 billion from 2021’s record-setting year. This 

amounts to a 3.4% decline in current dollars and a 10.5% 

decline when adjusted for inflation, notable in that 2022 

is only the fourth current dollar decrease in philanthropy 

since Giving USA began tracking this trend in 1956. The 

three preceding occurrences of real-dollar decreases 

were directly tied to significant economic disturbances. 

In 1987, the decline in giving was tied to the single largest 

drop in the stock market in history, and in 2008 and 2009 

the country experienced the Great Recession. 1

A complex combination of factors and dynamics may 

have influenced the initial appearance of a decrease in 

2022. The S&P 500 declined by 25.4% in inflation-adjusted 

dollars between 2021 and 2022, which historically tends to 

impact giving, particularly from wealthy donors and large 

foundations that rely on their endowment investment 

performance. In addition, inflation reached a 40-year high 

of 8% in 2022, and the additional economic uncertainty 

and burden on American households further contributed 

to giving declines.

However, steady growth in philanthropy over the past 

several years can be seen following adjustments made 

for inflation activity and the availability of additional 

giving data. When comparing 2022’s first giving total 

of $499 billion to 2021’s pre-adjusted, initially reported 

giving total of $484 billion, charitable giving appears to 

have actually increased by 3%. 
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6%

21% 64%

9%

GIVING BY SOURCE

Corporations
$29.48B

Increased by 3.4%

Bequests 
$45.60B

Increased by 2.3%

Foundations 
$105.21B

Increased by 2.5%

Individuals
$319.04B
Declined by 6.4%

It is critical to consider giving trends in the context 

of the once-in-a-generation events of 2020 and 2021, 

with a global pandemic and racial and social justice 

movements igniting the highest philanthropic giving on 

record. Giving levels in 2022 may also be indicative of a 

recalibration after these two unprecedented years and 

shifting philanthropic priorities as donors continue to 

look forward. 

CORPORATE, BEQUEST, AND FOUNDATION GIVING 
INCREASED

In 2022, there was an increase in giving by corporations, 

bequests, and foundations in current dollars, though these 

increases did not keep pace with inflation. Individuals 

remained the most significant source of funds, donating 

64% of philanthropic dollars. When combined with giving 

via bequests, this key demographic represented nearly 

three-quarters of all charitable giving.
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Religion | $143.57B

Human Services | $71.98B

Education | $70.07B

Giving to Grantmaking Foundations | $56.84B

Health | $51.08B

Public-Society Benefit | $46.86B

International Affairs | $33.71B

Arts, Culture, & Humanities | $24.67B

Environment & Animals | $16.10B

Giving to Individuals | $12.98B

SOURCE AMOUNT CHANGE SINCE 2021 % OF TOTAL

Religion $143.57B       Decreased 2.6% 27%

Human Services $71.98B       Decreased 8% 14%

Education $70.07B       Decreased 10.7% 13%

Giving to Grantmaking Foundations $56.84B       Increased 1.9% 11%

Health $51.08B       Decreased 2.6% 10%

Public-Society Benefit $46.86B       Decreased  15.2% 9%

International Affairs $33.71B       Increased 2.7% 6%

Arts, Culture, & Humanities $24.67B       Decreased 4.7% 5%

Environment & Animals $16.01B      Decreased 8.9% 3%

Giving to Individuals $12.98B       Decreased 6.8% 2%

27%

14%

13%
11%

10%

9%

6%
5%3%2%

Religion | $143.57B

Human Services | $71.98B

Education | $70.07B

Giving to Grantmaking Foundations | $56.84B

Health | $51.08B

Public-Society Benefit | $46.86B

International Affairs | $33.71B

Arts, Culture, & Humanities | $24.67B

Environment & Animals | $16.10B

Giving to Individuals | $12.98B

MOST SECTOR INCREASES COULD NOT OUTPACE 
RECORD INFLATION

GIVING BY RECIPIENT TYPE

Religion | $143.57B

Human Services | $71.98B

Education | $70.07B

Giving to Grantmaking Foundations | $56.84B

Health | $51.08B

Public-Society Benefit | $46.86B

International Affairs | $33.71B

Arts, Culture, & Humanities | $24.67B

Environment & Animals | $16.10B

Giving to Individuals | $12.98B

Adjusted for Inflation
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Although giving across six sectors of philanthropy grew in current dollars, 

only two—international affairs and foundations—outpaced inflation. The 

spike in giving to international affairs can likely be explained by major global 

events, such as the war in Ukraine and floods in Pakistan, inspiring increased 

philanthropic interest across giving levels. 1 

The increase in giving to foundations is attributed to significant donations by 

high net worth individuals. In fact, of the $16 billion donated by the US’s top 50 

philanthropists in total, $8 billion went to foundations, with $5 billion to the 

Bill & Melinda Gates Foundation, specifically. 2

GIVING TO BIPOC AND LGBTQ+ 
COMMUNITIES GREW
Despite reported declines in giving, there are several positive trends. Research 

institutions point to an increase in giving, especially in critically-needed 

operational funding, to historically overlooked organizations serving—and 

often headed by leaders within—underserved BIPOC and LGBTQ+ communities. 
3 Although not ubiquitous, these increases may indicate that donors take 
note of drastic disparities between white- and Black-led nonprofits, with the 

latter maintaining 76% less unrestricted net assets.  Further, endowments of 

BIPOC-led organizations are nearly four times smaller than those of white-led 

organizations.3,4 While there is still a long way to go to reach funding parity 

for these institutions, these trends suggest giving is headed in a positive 

direction.

Notably, over the past few years, donors of color are outpacing white donors 

on several metrics, including likelihood to give to new organizations, donate 

goods, and volunteer their time. Increased public awareness of engaged donors 

of color and funding discrepancies for Black-led nonprofits, coupled with 

a population diversifying at an exponential rate, means it is imperative for 

nonprofits to not only deeply understand but also embrace and seek increased 

participation from underrepresented communities across organizational 

leadership, donor communities, and service areas. 5
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RESULTS WERE MIXED AMONG GIVING TRENDS
Other 2022 trends show growth in the areas of gift planning, digital giving, and technology in fundraising. Bequest 

giving decreased by 5.3% but grants by DAFs grew to $11.2 billion giving. Meanwhile, online giving dropped by 4% 

but remained the preferred method of giving for donors, and emerging technologies such as AI offered data-driven 

solutions to better engage donors for enhanced fundraising.

•

•

•

•

CCS INSIGHT
Nonprofits are fostering some common approaches to advance their DEI efforts, including: 

Continually educating fundraising staff and board members about the importance of DEI efforts and 

equitable representation;

Raising funds for new projects/programs related to diversity, equity, and/or inclusion;

Modifying donor messaging and client cases for support, using asset-based language to best respect 

those featured in client impact stories;

And developing more culturally competent donor cultivation/solicitation approaches. 

Learn more about how organizations are incorporating DEI into their fundraising and operations in the 2023 CCS 

Philanthropy Pulse Report.  

https://www.ccsfundraising.com/insights/ccs-philanthropy-pulse/
https://www.ccsfundraising.com/insights/ccs-philanthropy-pulse/
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I N D I V I D U A L 
G I V I N G 
Giving by individuals remains the largest 
source of philanthropy in the US, even 
as it leveled out in 2022 after two record 
fundraising years. With decreases in both 
donations raised and the number of donors 
in 2022, it is critical to understand shifts in 
donor patterns, behaviors, and motivators 
to maximize individual giving and inspire 
donors at every level.
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DOLLARS AND DONORS DOWN BUT INDIVIDUALS 
REMAINED LARGEST SHARE OF CHARITABLE GIVERS

In 2022, individuals remained the largest share of donors, representing 64% 

($319.04 billion) of all US giving ($499.33 billion). However, individual giving 

decreased by 13.4% in inflation-adjusted dollars from the previous year, 

making it the greatest decline in individual contributions when accounting 

for inflation since 2008. 1 In addition to a decline in dollars contributed, the 

number of individual donors also declined in 2022, continuing a trend seen 

in recent years 2

Changes in available cash to households likely contributed to 2022’s 

downward shift in individual giving. These factors include poor stock market 

performance (the Nasdaq Composite was down by 33.1%, S&P 500 by 19.4%, 

and Dow Jones Industrial by 8.8%) and a 7.5% decrease in inflation-adjusted 

disposable personal income. 1,3 

Gross Domestic Product (GDP) also critically links to individual giving 

patterns. The 1.1% increase (9.2% without adjusting for inflation) in GDP in 

2022 may correlate with a less severe decline in individual giving. 1 In addition 
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$319.04 Billion
Amount given by 

individuals in 2022

-6.4%
Decrease in individual 

giving from 2021 to 2022

64%
Percent of all charitable 

giving by individuals 1
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to economic instability, multi-decade trends may also explain this year’s decline. Over the long-term, individual giving 

has decreased as high net worth individuals increasingly choose alternative avenues for charitable contributions, 

including family foundations and donor-advised funds. 20

It is important to consider individual giving patterns and behavior to understand the full individual giving 

landscape. This chapter explores increased attention on donor acquisition and retention; a rise in giving through 

donor-advised funds; the value of an omnichannel direct response strategy; the importance of cultivating the next 

generation of philanthropists; individuals’ focus on diversity, equity, and inclusion; and growth in women’s wealth 

and philanthropy.

INDIVIDUAL GIVING REMAINED TOP-HEAVY DESPITE 
OVERALL DECLINES
According to the Fundraising Effectiveness Project’s (FEP) estimates, the total number of donors declined by 10% in 

2022. 22 However, charitable giving remains concentrated among wealthier donors, who show more moderate decreases 

in charitable giving. 1 

According to the FEP, decreased donor participation was driven by declines in contributor engagement resulting from 

insufficient acquisition rates and retention.

YEAR-OVER-YEAR DECLINES IN 
TOTAL AMOUNT DONATED BY 
DONOR SIZE:  24

-15% Donors contributing under $100

-8% Donors contributing $101-$500

-5% Donors contributing $500-$5,000

-3% Donors contributing $5,000-$50,000

-2% Donors contributing over $50,000
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$2,568
Baby Boomers

(Born 1946-1964)

AVERAGE ANNUAL HOUSEHOLD GIVING BY GENERATION 13

 (No statistic available for Gen Z from 2016)

$747
Generation Z

(Born 1997-2021)

$1,323
Millennials

(Born 1981-1996)

$1,220 
Generation X

(Born 1965-1980)

GIVING FROM YOUNGER 
GENERATIONS 
CONTINUES TO RISE
With the Great Wealth Transfer in motion and many 

Americans over 55 years old opting to pass down some 

of their estates while living, the younger generation’s 

wealth and philanthropic capacity are on the rise. 12

Between 2016 and 2022, the average Millennial household 

annual giving increased by 40% from $942 to $1,323, 

contrasting the decrease in average annual giving from 

Generation X (-4%) and Boomers (-12%) during this same 

period. 13

With younger generations increasing their philanthropic 

giving, nonprofits continue to focus on understanding 

their preferences and motives. Having a compelling 

mission and opportunities for deep organizational 

engagement have proven critical for nonprofits to 

capture this growing donor base, as younger generations 

report being part of something bigger than themselves 

as a significant driver of their philanthropy. 9, 14 Sudden 

CCS INSIGHT
As younger generations increase their 

giving and philanthropic involvement, it is 

important to tailor cultivation, solicitation, 

and stewardship strategies by generation. 

Nonprofits should engage in frequent, 

transparent, and impact-driven multi-channel 

communication with younger constituents and 

leverage Generation Z and Millennials as strong 

advocates for their mission and philanthropy 

efforts.

calls to action or disaster relief requests, as seen over the 

past two years, are more likely to motivate Generation Z 

and Millennials to donate compared to Generation X and 

Boomers. 15, 16 Generation Z and Millennials are also three 

times more likely to advocate for an organization than 

older generations. 15 Communication and transparency 

about measurable results and donation impact are also 
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critical for younger generations. 14, 15 Most Generation Z and Millennial donors cite a desire for a direct mail letter, email, 

and text message at least monthly compared to a smaller percentage of Generation X and Boomer donors. 14

74% 80% 70%67% 61% 64%
51% 46% 44%

28% 23% 20%

Email Text Direct Mail

Gen Z Millenials Gen X Baby Boomers

PERCENTAGE OF DONORS WHO WOULD WELCOME MONTHLY 
COMMUNICATIONS FROM AN ORGANIZATION 13

Email Text Message Direct Mail

Gen Z Millenials Gen X Baby Boomers

DONORS GIVE TO CHARITY TO MAKE AN IMPACT
Altruistic factors represent a primary driver of donor giving, and donors believe that their contribution can create a 

meaningful impact. In a recent global analysis of nearly 2,000 donors, two main explanations of donor motivation were 

discovered: self (donations explained in relation to one’s own identity) and other oriented (charitable action explained 

in relation to a beneficiary’s identity). 21 Most frequently, donors stated their charity preference was driven by other-

centered themes, including factors such as beneficiary need and identity. Donor motivation is also impacted by factors 

such as the sector to which the donor is giving, the cause of the organization, and the identity of the beneficiaries. 

85%
94% 94% 96% 98% 99%

Income tax
deduction

Feeling that
something is owed
to the community

Asked to contribute Religious or moral
obligation

Belief that you
should give to the

less fortunate

Perceived/real
impact of the gift

MOTIVATIONS FOR OVERALL PHILANTHROPIC GIVING
 As cited by nonprofit donors interviewed in CCS Feasibility and Planning Studies, 2011-2022

Income tax 
deduction

Asked to
contribute

Religious or moral 
obligation

Belief that you 
should give to the 

less fortunate

Perceived/real 
impact of the gift

Feeling that 
something is owed 
to the community 
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44%

47%

53%

64%

67%

71%

79%

Other

Create a specialized
stewardship report

Organize an event dedicated
specifically to them

Online programming or
social media

Add them to your newsletter
mailing list

Arrange for individual or
small group meetings

Invite them to regular
events

Send them targeted
mailings / emails

DONOR ACQUISITION 
REMAINS A TOP CONCERN 
FOR NONPROFITS
Retained donors give over 60% of total dollars, followed 

by new donors (19%), recaptured donors (13%), and newly 

retained donors (8%). 23 However, according to a study 

conducted by CCS of over 1,200 nonprofits, acquiring 

and retaining individual donors remained the top two 

challenges for organizations in 2022. 4 

Changing donor demographics impacted this issue, as 

did a decline in the overall number of donors, despite 60% 

of surveyed organizations reporting an increased number 

of donors to their organization in 2022. 4 The Fundraising 

Effectiveness Project reported a 10% donor loss in 2022, 

most of whom contributed $500 or less in 2021. 2

RECURRING REVENUE 
GREW  
Despite acquisition challenges, monthly/recurring 

giving grew in 2022, increasing by 11% from 2021 and 

accounting for 28% of all 2022 online revenue. 5 This 

is an important area for organizations to prioritize, as 

recurring donors contribute more than one-time, annual 

donors ($287 average annual total from monthly donors 

in 2022 versus $192 average annual total for donors who 

make one-time gifts). 5 

Promoting recurring giving can also yield higher retention 

rates among donors and  increase fundraising revenue 

for organizations.

HOW ORGANIZATIONS RETAIN 
NEW DONORS

Send them targeted 
mailings / emails

Invite them to regular events

Arrange for individual or 
small group meetings

Add them to your newsletter 
mailing list

Online programming or 
social media

Organize an event dedicated 
specifically to them

Create a specialized 
stewardship report

Other

CCS INSIGHT
Nonprofits should invest in targeted, multi-

channel communication approaches and a strong 

monthly giving program to acquire and renew 

moderate to mid-level donors. As retention rates 

of donors from year one to year two decreased 

significantly in 2022, nonprofits should prioritize 

developing personalized retention strategies for 

newly acquired donors (e.g., a new donor welcome 

email series). 2

file:///Users/cbushman/Downloads/bookmark://_bookmark1/
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ORGANIZATIONS USED OMNICHANNEL DIRECT 
RESPONSE STRATEGIES TO ENGAGE DONORS

10% DROP IN DONORS IN 2022

$192   AVERAGE ANNUAL REVENUE FROM DONORS WHO MAKE ONE-TIME GIFTS

$287  AVERAGE ANNUAL REVENUE FROM MONTHLY DONORS

Direct mail is considered a “high trust” channel 

by a portion of donors across all generations, and 

while more expensive to produce than digital 

appeals, it remains a valued fundraising vehicle. 7

Organizations continued to maximize reach and revenue 

by communicating with donors through various direct 

response channels. Over half (59%) of the organizations 

represented in the 2023 CCS Philanthropy Pulse report 

stated they are continuing to focus on enhanced 

personalized communications (23% increase from 

previous year) and 65% of organizations say they are 

continuing to focus on enhanced social media presence 

(16% increase from previous year). 4

DIGITAL (ONLINE, ADS, EMAIL)

In 2022, nonprofits continued to invest in bolstering 

their digital presence. Nonprofit Tech for Good reported 

that 53% of charities leveraged social media ads for 

fundraising, and 68% sent email appeals. 6 Nonprofits 

utilizing digital ads for fundraising in 2022 found the 

highest return in search ads—almost 3:1. 5 However, 

online revenue for nonprofits declined by about 4% in 

2022, according to M+R Benchmarks, and while email 

revenue also decreased by approximately 4%, it secured 

14% of all online gift income. 5

DIRECT MAIL

Direct mail remained an important revenue driver for 

nonprofits. Postalytics found that direct mail generated a 

4.4% response rate, substantially more than the average 

0.12% return from email appeals. 7

https://www.ccsfundraising.com/insights/ccs-philanthropy-pulse/
file:///Users/cbushman/Downloads/bookmark://_bookmark3
file:///Users/cbushman/Downloads/bookmark://_bookmark3
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CASE STUDY
With nearly half a million visitors annually, the Portland 

Art Museum is the oldest art museum on the West Coast. In 

the middle of an existing campaign in 2019, its capital and 

endowment needs increased. The museum engaged CCS to 

provide a mid-campaign assessment, predictive modeling 

analysis, and a series of campaign-focused board retreats 

to support the campaign’s evolution and significantly 

increase fundraising. These efforts, campaign management, 

and additional capacity-building support resulted in 

unprecedented success. Raising a record $141 million, $67 

million of which has come from individuals, corporations, 

and charitable foundations, the Connection Campaign has 

become the largest and most successful campaign in the 

museum’s 129-year history.  
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CCS INSIGHT
Because each direct response channel’s return on investment (ROI) fluctuates yearly, and audiences have 

unique communication preferences, nonprofits should deploy an omnichannel fundraising approach and 

communicate with constituents through their preferred method. Tailored messaging meets donors where 

they are, whether by email, peers, mailbox, or social media (by far the most used communication tool, 

with 302.35 million Americans, or 90% of the nation’s population, as active users). 11

CCS INSIGHT
Strategically engaging and 

partnering with women donors is 

essential to ensuring significant 

support. Organizations should 

tailor cultivation and stewardship 

communications for female 

donors to include measurable 

long-term impact and social 

change-focused messaging. 

PEER-TO-PEER FUNDRAISING

Some nonprofits experienced a boost in new donors by adopting peer-to-peer fundraising strategies. 8 Organizations 

that utilized volunteers to solicit gifts from their personal networks in 2022 saw a gift increase of 18% through this type 

of approach, growth that will likely continue, as younger generations are most interested in making a gift when invited 

to by a trusted individual. 9, 10

Women’s wealth and influence have grown significantly, as they 

are now estimated to hold approximately 33% of the world’s wealth. 

By 2030, American women are expected to control as much as $30 

trillion in financial assets as Boomers transfer their wealth due to age 

and other circumstances. 17 Women increasingly lead philanthropic 

decisions that drive positive change in organizations’ approach to 

inclusive philanthropy. Female donors are highly motivated by impact 

giving, meaningful relationships across an organization, and clearly 

identified long-term goals. 18 Primarily, women’s charitable giving is 

targeted toward organizations rooted in social justice change and 

dedicated to breaking down unequal systems. 18

WOMEN LEAD STRATEGIC 
CHANGE IN INDIVIDUAL 
CHARITABLE GIVING
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CASE STUDY
Spelman College, located in Atlanta, Georgia, is a 

privately endowed women’s liberal arts institution 

with a historic focus on Black education. CCS 

partnered with college leaders to plan and help 

implement the Spelman Ascends effort, the largest 

campaign in Spelman’s 142-year history. Together, 

we raised over $339 million on a $250 million goal 

to support scholarship funding, invest in staff and 

faculty, promote academic excellence, grow its 

annual giving program, and establish a new center 

for arts and innovation. 
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DEI remained a strong motivation for individuals when making philanthropic decisions in 2022. 19 While more long-

term data is needed to demonstrate a fundamental shift in increased charitable support for racial equality, key 

donors—younger generations, people of color, and LGBTQ+ constituents—demand meaningful organizational change 

in DEI policies. Based on information gathered in the 2023 CCS Philanthropy Pulse report, a higher proportion (10%) of 

organizations that rated DEI as “very important” or “important” in the development of their strategic plans saw greater 

growth than those that did not. 4

This rising and influential group of donors (Millennials and Generation Z, people of color, and LGBTQ+) report that 

having a diverse, equitable, and inclusive board and staff has positive effects on how trustworthy the organization is 

and directly reflects on how well the organization serves its constituents and community. In fact, 64% of Millennials 

versus 47.3% of Gen X and Boomers report DEI positively correlates to a charity’s trustworthiness, while 61.7% of Black 

constituents versus 50.8% of white donors assume that DEI positively impacts how well a charity serves its community. 
19 Notable representation has become a standard donor expectation to ensure organizations can address systemic 

inequalities and ensure their work is inclusive and equitable. 

DEI REMAINS A CLEAR FOCUS FOR INDIVIDUAL 
DONORS

https://www.ccsfundraising.com/insights/ccs-philanthropy-pulse/
file:///Users/cbushman/Downloads/bookmark://_bookmark2
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CASE STUDY
Fairhill School empowers students with learning differences through a 

student-centered curriculum focused on differentiation and intervention for 

individualized learning needs. A small school with a lean staff, Fairhill faced an 

urgent need to rebuild its campus and support mission and growth-centered 

initiatives. In partnership with CCS, Fairhill is mobilizing its committed board 

and dedicated parent base to launch a first-of-its-kind campaign. Though 

Fairhill’s leadership team and board began with limited fundraising experience, 

the campaign has established early momentum with above-average gift sizes 

from leadership commitments—including a family whose four children were 

all impacted by Fairhill’s exceptional Learning Different education; this family 

was able to double their already six-figure gift commitment through a company 

matching program. 

“CCS invested time to get to know the heart of our mission and impact. They affirmed 

that our strength is in our people and our story” said Carla Stanford, Fairhill School 

Executive Director. “Having served my entire career here, I knew this was true for 

the well-being of our students, but I did not know that it would also make us strong 

fundraisers. Through CCS’s effective approach, we are leveraging the relationships that 

are already the core of who we are as a Fairhill family and inspiring a community-wide 

effort to advance our school into a new era.”  
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H I G H  N E T 
W O R T H  G I V I N G 
The US is home to many high net worth 
individuals who make key prospect donors 
for nonprofit organizations. Although there 
were fewer donors in 2022, the total giving 
by these wealthy individuals did not change, 
indicating philanthropy is still a focus for 
this group. Despite economic uncertainty and 
political divide, high net worth individuals 
donated almost $14 billion in 2022. 1 
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HIGH NET WORTH DONORS GREW BUT TOTAL US 
FORTUNE FELL
In 2022, the US added the most new billionaires to worldwide totals, with 51 minted. 2 The much larger population of 

high net worth individuals (HNWIs), or those with investable assets of $1 million or more (excluding real estate), grew 

to $5.3 million in the US in 2022. 1 Although these increases are significant, the total US fortune dropped by $500 

billion—more than the reported total of charitable giving from all sources—in 2022. 20

A bright spot in a year of change: charitable giving as a percentage of wealth rose slightly among the Forbes 400 overall, 

and nine members gave more than 20% of their net worth in 2022. 2

5 FASTEST GROWING MILLIONAIRE POPULATED US CITIES 3

HNWI GROWTH 
OVER 2021

HNWIS
CENTI-MILLION-
AIRES ($100M+) 

BILLIONAIRES

New York 40% 340,000 724 58

Bay Area 68% 285,000 629 63

Los Angeles 35% 205,400 480 42

Chicago 24% 124,000 295 24

Houston 65% 985,000 280 20
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GIVING TOTAL BY TOP PHILANTHROPISTS RETURNED 
TO PRE-PANDEMIC LEVELS
While giving from individuals declined year-over-year in 2022, HNWIs accounted for 5% of the individual giving figure, 

mirroring their percentage from 2021. This donor group made significant gifts even as the amount given by other 

donors decreased. 4 Mega gifts, defined as commitments of $450 million or more, totaled $13.96 billion in 2022. 1

Changing economic conditions, such as high interest rates, market volatility, and falling discretionary income, 

contributed to more stagnant giving by high net worth households in 2022 than in the previous two years. 4 While HNWI 

donors are still generous, they appear to be returning to pre-pandemic giving levels and supporting causes related to 

their personal missions after two years of buoyed markets and emergency giving.

“THE PHILANTHROPY 50” LIST REVEALED NEW 
DONORS AND SUPPORTED CAUSES
Each year, The Chronicle of Philanthropy releases “The Philanthropy 50,” a list of America’s 50 individuals/families who 

gave the most through publicly announced gifts in that year. In 2022, all 50 donors combined contributed over $16 

billion to the charitable landscape. 5 This total is comparable to 2019’s $15.8 billion, after peak highs in 2020 and 2021 

($24.7 billion and $33.4 billion, respectively) 1

This year’s top five donors—Bill Gates, Elon Musk, Michael Bloomberg, Warren Buffett, Jacklyn and Miguel Bezos—

cumulatively gave more than $8.5 billion. 5 Jacklyn and Miguel Bezos, early investors in Amazon, are new to the list, 

debuting at number five with a gift of $710.5 million to cancer research; they join 25 other newcomers, 19 of whom 

gave to scholarship programs, schools, or colleges. 5 Lower-profile list newcomers include Ph.D. in meat science Gordon 

Davis (#45) and Utah’s Bastian Family (#49), ranchers who gave 100 acres (worth an estimated $41 million) to Utah 

State University. Of all 50, there is only one BIPOC donor: Jen-Hsun Huang, founder of Nvidia, born in Taiwan. New to the 

list, he and his wife Lori (#41) gave $50 million to the Oregon State University Foundation for a new research center to 

apply artificial intelligence to climate science. 5

Of gifts over $1 million, $8.1 billion was awarded to the donor’s own foundation or donor-advised fund in 2022, with 

colleges and universities, medical centers, and medical research representing the other top causes donors supported. 5 

Interestingly, although some receiving organizations are faith-based (Catholic Inner City Schools Education Foundation 

and the Jewish Community Foundation of San Diego, among others), houses of worship received none of the public 

gifts from the top 50 donors. 5 This is a marked difference from larger giving trends in the US, with 27% of charitable 
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6%

41%

37%

16%

>$1B $100M to <$1B

$50M to <$100M $25M to <$50M

TOP 50 PHILANTHROPISTS’ 
PUBLICLY ANNOUNCED GIFTS

$1B+$50M to <$100M

$100M to <$1B$25M to <$50M

31%

27%

24%

16%

2%

Multiple Cause Areas

Health and Life Sciences

Education

Human Services and Advocacy

Arts and Culture

PHILANTHROPY 50 MEMBERS’ 
TOP SECTORS SUPPORTED

Multiple Sectors

Health and Life Sciences

Education

Human Services and Advocacy

Arts and Culture

gifts given to religion in 2022. 1 At least three of last year’s most significant donors do not appear on the top 50 list. 

MacKenzie Scott and Melinda French Gates declined to provide information to The Chronicle of Philanthropy on giving 

totals. Also missing are Ann and John Doerr, who gave $1.1 billion to Stanford University in 2022 to launch its School of 

Innovation. 5

CCS INSIGHT
With increasingly more mega-wealthy choosing to give quietly or via donor-advised funds, uncovering 

prospects with significant potential to make a philanthropic difference can be challenging. Predictive 

modeling can find the donors in your database who are most likely to make larger gifts in the future 

by building custom profiles from your own data. Results tell you which donors have an affinity for your 

nonprofit; the outcome is tailored portfolios of unmanaged potential that, when paired with wealth 

screenings and other research, could include prospects with significant capacity. 
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Nearly half of “The Philanthropy 50” list members gained 

wealth from technology and finance, with 48% equally 

distributed between the two industries. Real estate and 

family wealth are the next largest sources, cumulatively 

making up 16% of the members’ origins of wealth. While 

the dominant sources have remained steady recently, the 

variety of represented sectors has evolved—20 years ago, 

in 2002, four list members made their fortunes in retail; 

none are on this year’s list. 5

FINANCE AND 
TECHNOLOGY REMAINED 
GREATEST INDUSTRY 
SOURCES OF WEALTH FOR 
THE PHILANTHROPY 50
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The 50 donors are distributed across 20 states. California is by far the most well-represented state, with 12 members 

residing there; Texas and New York follow, with 13 members collectively residing in these states. Recipient organizations 

are distributed across 22 states and Washington, DC, with the top three being California, New York, and Florida. 5

PHILANTHROPY 50 MEMBERS, BY STATE OF RESIDENCE

HIGH NET WORTH INDIVIDUALS WERE HESITANT TO 
PUBLICLY COMMIT TO PHILANTHROPY
In 2022, only five individuals or couples joined the Giving Pledge, “a movement of philanthropists who commit to give 

the majority of their wealth to charitable causes, either during their lifetimes or in their wills.” 6 This is the smallest 

group of signers since the pledge began in 2010, with 14 joining in 2021 and 12 in 2020. This decrease in pledges mirrors 

the trepidation noted by individual givers across the country in 2022. 6 Although he has not signed the Giving Pledge, 

Jeff Bezos announced in 2022 that he intends to donate the majority of his wealth during his lifetime. He declined 

to share details or set a target amount but indicated he is considering how to effectively invest in causes he deems 

important. This announcement comes after his landmark $10 billion gift to combat climate change, of which $1.6 

billion has already been granted. 7
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CASE STUDY
In June of 2022, Loyola University Chicago announced 

its largest individual gift: $100 million from John 

and Kathy Schreiber to support scholarships for 

historically underrepresented populations in higher 

education. The Schreibers were motivated to provide 

access to education because they believed in Loyola 

Chicago’s Jesuit mission. Financial aid is one of the 

year’s most funded areas through “The Philanthropy 

50,” and this gift represents an incredible donor 

journey with dozens of years of impactful giving to 

Loyola University Chicago in advance of this generous 

commitment.
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GIVING PREFERENCES 
ARE CHANGING AMONG 
UPCOMING GENERATIONS 
OF GIVERS
Each generation makes giving its own. Two of “The 

Philanthropy 50” in 2022 were Millennials, born between 

1981 and 1996: co-founders of Airbnb Brian Chesky and 

Joe Gebbia. Additionally, seven of the Giving Pledge 

signatories are in their thirties. There are many reasons 

to adopt mechanisms for attracting mega-gifts with 

upcoming generations in mind.

Eighty-four trillion dollars will pass from one generation 

to the next through 2045. 8 Generation X will potentially 

inherit the greatest amount of these assets, an estimated 

$8.9 trillion in the next 10 years, and a total of $29.6 trillion 

over the next 25 years. 8 With a shift in the generation 

holding the most wealth, personal factors of age, gender, 

racial identity, and wealth journey underscore the 

importance of bespoke donor engagement.

Millennials are the largest cohort of living Americans, 

beginning to come into their own from a philanthropic 

standpoint. Twenty-five percent of Millennial households 

earn at least $100,000 annually, which only stands to 

increase as careers and opportunities deepen. 9 Their 

passions often vary fundamentally from the giving 

interests of their parents, though generally, people of 

color are more likely to say their family’s legacy is an 

important factor in their giving. Engaging Millennials in 

meaningful ways will be pivotal for nonprofits to capture 

new donors. 1

•

•

•

•

• 

THE NEW 2022 GIVING PLEDGE 
SIGNATORIES INCLUDE:  6

Mala Gaonkar, head of SurgoCap Partners, 

motivated by the equal intrinsic value of 

other people’s lives

Michael Krasny, founder and former chief 

executive officer of CDW Corporation, 

motivated to provide an opportunity for 

individuals to live a healthy and productive 

life

Mark Pincus, founder of Zynga, motivated to 

give others the chance to partner with their 

future selves to fix problems in their own 

communities

Urs Wietlisbach, co-founder of Partners 

Group, and Simone Wietlisbach, motivated to 

have a lasting impact on improving the world

Anne Wojcicki, CEO of 23andMe, motivations 

not disclosed

*Sam Bankman-Fried also signed in 2022 but was 

later removed from the Giving Pledge website after 

the collapse of his cryptocurrency business and 

his indictment.
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Younger HNWIs are twice as likely to give through a 

structured vehicle such as a donor-advised fund (DAF), 

a charitable trust,  or a family foundation. 10 Methods of 

preferred giving and conversations with families who 

have generational wealth are changing.

Young HNWIs feel confident in their ability to support 

philanthropic causes meaningfully. 10 Nonprofits have the 

opportunity to meet and expand upon this enthusiasm.

Millennials expect to be engaged via numerous in-person 

enagements and communication channels and are more 

likely to be donors if they volunteer.  Nonprofits should 

continue to focus on offering engagement opportunities 

to their pipeline of donors coming into the organization. 9

Many family foundations are also incorporating second 

and third generations into their internal and external 

decision-making processes. Walmart founders, the 

Waltons, are a perennial example of increasing familial 

involvement, with Lukas Walton announcing in 2022 that 

90% of the foundation’s endowment would go into impact 

investments. 11  California’s Sobrato family shares wealth 

between generations, with John A. Sobrato owning only 

40% of his company while his children and grandchildren 

own about 60%. Further, all family members are eligible to 

join the board when they become adults. 12 No matter the 

generation, the good news is that philanthropy remains a 

priority for most HNWIs. 10 

HIGH NET WORTH 
INDIVIDUALS DISRUPTED 
THE GIVING LANDSCAPE
As noted previously, the US’s top donors in 2022 gave 

more than half of their total donations to donor-advised 

funds or their own/family’s foundation. For example, all 

four of the biggest gifts Warren Buffett (#4 in the table 

on page 37) made were to his four family foundations, 

totaling $758.8 million. 5 This approach is not new but 

reflects an ever-increasing shift toward these types of 

giving recipients, in giving to intermediary organizations 

rather than to direct end-users. 13 Giving in this way offers 

many advantages to the donor: immediate income and 

estate tax benefits, increased control over timelines for 

philanthropic investment rather than in the bounds of a 

tax year, and, in the case of DAFs, enhanced privacy and 

advisors suited to recommend organizations matching 

CCS INSIGHT
With the Great Wealth Transfer underway, nonprofits must be thoughtful in engaging HNW families. 

Consider conducting family stewardship visits or group briefings where appropriate, and evaluate 

leadership opportunities for subsequent generations. Ask current donors if it would be meaningful for their 

children or grandchildren to join them for the next conversation; if organizations open the conversation, 

donors may share information about giving interests across the family. 
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CASE STUDY
PeaceHealth received a transformational $50 

million gift from Peter Paulsen in 2022—the largest 

gift in the organization’s history—dedicated to 

expanding the PeaceHealth St. Joseph Medical 

Center in Bellingham, WA. The effort was launched 

by a $10 million gift from an anonymous donor. 

Paulsen is a retired real estate developer who 

was moved to give because of the organization’s 

mission and caregivers, as well as the project’s 

strong existing support from the community. 

PeaceHealth St. Joseph leadership, and their big 

vision to invest in the well-being of Whatcom 

County, inspired trust and deep generosity. The 

Chronicle of Philanthropy ranked Paulsen’s gift to 

PeaceHealth in the top 50 largest philanthropic 

gifts of 2022.
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the donor’s interests. In a marked departure from this approach, however, one 

of 2022’s top donors gave to their foundation for immediate awards and hand-

selected each recipient: Karen and Robert Hale gifted $52.3 million to their own 

Fox Rock Foundation and pledged to give $52 million to 52 nonprofit groups 

at roughly $1 million donated per week. 14 There is currently no obligation to 

distribute funds from a DAF, and only a 5% payout requirement on foundation 

assets each year, making it often difficult to understand when and to whom 

charitable dollars will arrive. Many of the 2022 top donors, however, made 

both significant gifts to and notable distributions from their foundation, 

or they made recommendations from their DAF last year. Google co-founder 

Sergey Brin gave $274.3 million and awarded $506.9 million from his family 

foundation, while Craiglist founder Craig Newmark gave $81 million to his 

foundation and distributed $53.2 million from his foundation and a DAF. 4 

These examples illustrate the overall generosity of donors at the top giving 

levels and are not necessarily reflective of the nationwide critique of family 

foundations and DAFs warehousing wealth. 

MacKenzie Scott launched her philanthropic website, Yield Giving, in 2020. 15 

She recently announced an open-call invitation prompting organizations to 

send information for consideration rather than the direct-contact process her 

team used from 2019 forward. 16  Early critiques of Scott’s gifts, large unrestricted 

grants with minimal reporting requirements, included that they would 

have unintended consequences for the organization, create circumstances 

allowing for the misuse of funds, or decrease other organizational donors. 

CCS INSIGHT
The Scott gifts reflect a significant change in HNWI giving in which donors give in ways that put more 

trust into organizations to use the funds as needed, mainly through unrestricted or lump-sum gifts. 

Holding space for honest conversation is critical to understanding donor motivations and goals at this 

level and to align opportunities and ways of interacting with each family.
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TOP 5 CAUSES SUPPORTED BY LAST 
YEAR’S PHILANTHROPY 50 5

However, a report that analyzed initial outcomes of Scott’s giving determined that those concerns are unfounded to 

date: organizations can contribute to advancing racial equity, increasing institutional stability and credibility, and 

improving and expanding their work, among other findings. 16 High net worth donors also gave to causes in more non-

traditional ways in 2022. Patagonia founder Yvon Chouinard transferred ownership of the company (valued at $3 

billion) to a trust and 501(c)(4) nonprofit to ensure that they could maintain control of the company and that profits 

would combat climate change. 17 This is an irrevocable gift from the Chouinard family, who have always funneled 1% of 

Patagonia profits to charity, and one that has little precedent in the US. It is perhaps a harbinger of what will come, with 

Michael Bloomberg announcing similar plans. 18 

Although not yet a mainstream gift vehicle by the ultra-wealthy, some donors also made their gifts via cryptocurrency 

in 2022. Vitalik Buterin, co-founder of the Ethereum blockchain, continued to give significantly, making a $9.4 million 

gift in crypto-asset USD Coin. This gift, the largest processed on the Giving Block platform last year, was designated for 

medical research at the University of Maryland. 19  When considering donor motivations, it is helpful to reference the top 

causes supported by last year’s Philanthropy 50: 5  

CCS INSIGHT
Although HNW donors may adjust the 

timing and means of giving due to economic 

factors, their willingness to support a cause 

meaningful to them is generally unwavering. 

Always having a plan and keeping track of 

donor engagement as an individual moves 

through the prospect pipeline is important. 

True sustainability in a HNW fundraising 

program will come from an organization’s 

ability to connect their mission to these 

donors’ passions. People give to people, and 

personal engagement matters. Reviewing data, 

conducting wealth screening research, and 

diversifying your donor base can help improve 

resilience even as markets falter. 
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CASE STUDY
Based in Oregon City, Oregon, Willamette Falls 

Trust is creating an inter-Tribal public access 

project at Willamette Falls, the second largest 

waterfall in North America by volume, designing 

an inclusive space that welcomes all communities 

for future generations. By partnering with Native 

communities, the Trust aims to elevate the 

Native voice and share the many stories of this 

special place. This project received two seven-

figure pledges—amounting to an eight-figure 

commitment—from a philanthropist who holds 

their hometown, Oregon City, dear. This support will 

enable the Trust to create public access to the Falls 

for the first time in over 100 years.
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DONOR 5 2022 GIVING LOCATION WEALTH SOURCE TOP CAUSE

1 Bill Gates $51,112,500,001 Medina, WA Technology Various

2 Elon Musk $1,949,869,102 Austin, TX Technology Various

3 Michael Bloomberg $1,700,000,000 New York, NY Media Various

4 Warren Buffett $758,832,000 Omaha, NE Finance Various

5 Jacklyn and Miguel Bezos $710,500,000 Coral Gables, FL Family Wealth Health & Life Sciences

6 John and Laura Arnold $617,000,000 Houston, TX Finance Various

7 Ruth DeYoung Kohler II $440,000,000 Sheboygan, WI Family Wealth Arts & Culture

8 Sergey Brin $411,392,043 Mountain View, CA Technology Various

9 Denny Sanford $333,000,000 Sioux Falls, SD Finance Health & Life Sciences

10 Alice Clark $321,820,599 Bethesda, MD Construction Various

11 Harry and Linda Fath $275,293,000 Cincinnati, OH Real Estate Education

12 Pam and Pierre Omidyar $266,000,000 Honolulu, HI Technology Various

13 George Roberts $205,000,000 Atherton, CA Finance Health & Life Sciences

14 Leonard Lauder $188,250,000 New York, NY Family Wealth Health & Life Sciences

15 Sobrato Family $167,472,819 Cupertino, CA Real Estate Various

16 Audrey Steele Burnand $165,750,000 Newport Beach, CA Family Wealth Health & Life Sciences

17 John and Kathy Schreiber $125,000,000 Chicago, IL Finance Education
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18 Jeff Bezos $122,149,000 Medina, WA Technology Various

19 Irwin and Joan Jacobs $105,530,561 La Jolla, CA Telecommunications Various

20 Edward Avedisian $104,800,000 Boston, MA Investments Education

21 Brian Chesky $103,300,000 San Francisco, CA Technology Education

22 Gerry Lenfest $100,000,000
Huntingdon Valley, 
PA

Media Health & Life Sciences

22 Marvin Mann $100,000,000 Lexington, KY
Industrial 
Manufacturing

Education

22 John Paulson $100,000,000 New York, NY Finance Health & Life Sciences

25 Craig Newmark $81,000,000 San Francisco, CA Advertising Various

26 Molly and Stuart Sloan $78,000,000 Seattle, WA Finance Health & Life Sciences

27 David Baldwin $74,294,640 St. Petersburg, FL Technology
Human Services & 
Advocacy

28 Anthony Wood $71,473,398 Austin, TX Technology Various

29 Eric and Wendy Schmidt $68,200,000 Santa Barbara, CA Technology Health & Life Sciences

30 Fred Smith $650,000,001 Memphis, TN Transportation Education

31
Melanie and Richard 
Lundquist

$62,750,000 Los Angeles, CA Real Estate Education

32 Adrienne Arsht $62,372,500 Chevy Chase, MD Finance
Human Services & 
Advocacy

33 Lynne and Marc Benioff $60,000,000 San Francisco, CA Technology Health & Life Sciences

33 Judy and Stewart Colton $60,000,000 Short Hills, NJ Chemicals Health & Life Sciences

DONOR 5 2022 GIVING LOCATION WEALTH SOURCE TOP CAUSE
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DONOR 5 2022 GIVING LOCATION WEALTH SOURCE TOP CAUSE

35 Joe Gebbia $58,633,334 Austin, TX Technology Health & Life Sciences

36 Karen and Robert Hale $58,552,517 Hingham, MA Telecommunications Various

37 Tilman Fertitta $55,500,000 Houston, TX Entertainment Health & Life Sciences

38 Nancy and Richard Kinder $55,368,210 Houston, TX Energy Various

39 Jon and Mindy Gray $55,000,000 New York, NY Finance Health & Life Sciences

39 Diana and Roy Vagelos $55,000,000 Far Hills, NJ Pharmaceuticals
Human Services & 
Advocacy

41 Jen-Hsun and Lori Huang $50,000,000 Santa Clara, CA Technology Health & Life Sciences

41 Thomas Kline $50,000,000 Philadelphia, PA Law Education

41 Peter Paulsen $50,000,000 Phoenix, AZ Real Estate
Human Services & 
Advocacy

44 Ali Khan and John Metz $46,000,000 New York, NY Investments Education

45 Gordon and Joyce Davis $45,733,155 Lubbock, TX Media Health & Life Sciences

46 Harriet Macomber $45,000,000 Des Moines, IA Finance Various

47 John Martinson $44,700,000 Newtown, PA Finance Education

48
David and Kathleen La-
Cross

$44,000,000 Lafayette, CA Finance Education

49 Bastian Family $41,250,000 Salt Lake City, UT Agriculture Health & Life Sciences

50
David Frederick and So-
phia Lynn

$40,000,000 Washington, D.C. Law
Human Services & 
Advocacy

50 Murry Gerber $40,000,000 Pittsburgh, PA Oil Education
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F O U N D AT I O N 
G I V I N G 
Since the emergence of the first private 
foundation in the US, foundations have 
functioned to address the needs of the 
present, with foundation giving typically 
reflecting shifting economic conditions as 
well as the changes seen more broadly in 
society. Over the last few years, foundations 
have adjusted their giving in response to 
immediate crises and have altered how they 
interact with their nonprofit partners to be 
more collaborative. In 2022, giving by and 
to foundations saw a continued upward 
trend as their prominence in 
philanthropy grows.   
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$105.21 Billion
Amount given by 

foundations in 2022

+2.5%
Increase in foundation 

giving from 2021 to 2022

21%
Percent of all charitable 

giving by foundations 1

GIVING BY FOUNDATIONS GREW AS A SHARE OF 
TOTAL GIVING
Giving by foundations includes gifts from operating, community, and 

independent or private foundations (including family foundations).

Despite record-high inflation rates and stock market declines, giving from 

foundations increased by 2.5% from 2021 to 2022. This growth amounted to 

$105.2 billion in giving, outperforming previous years and constituting 21% 

of total giving in 2022. 1

The upward trend in foundation giving in 2022 is consistent with the 

growing importance of foundations in philanthropy over the last few 

decades. Foundation giving in 2022 also represents a bounce back from a 

slight decrease of 1.2% in 2021 in giving by foundations as a share of total 

giving. Giving from foundations encompassed 5% of total giving in 1982, 7% 

in 1990, 11% in 2000, 14% in 2010, and 20% in 2021. 1 Nonprofits also continued 

to increase their acceptance of noncash gifts, with family foundations and 

DAFs being the most popular. Family foundations represented the largest 

source of noncash gifts or pledges to organizations in 2022 at 83%, a 2% 

increase over 2021. 2 
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Individuals
64%

Foundations
21%

Bequests
9%

Corporations
6%

2022 CONTRIBUTIONS BY SOURCE 1

To understand these trends, it is important to note there 

are two types of foundations comprising this charitable 

segment: private and community foundations. 

PRIVATE FOUNDATION

A private foundation is usually created by an individual, 

family, or other organization through a donation to 

establish an endowment managed by a board of 

directors or trustees. Private foundations generate 

income by investing in their own endowment. These 

foundations must distribute 5% of the fair market value 

of their endowment annually for charitable purposes. 15

COMMUNITY FOUNDATION

A community foundation, also known as a grantmaking 

public charity, is a public charity typically focused on 

supporting a geographic area, such as the facilitation and 

pooling of donations used to address community needs 

and the efforts of local nonprofits. These foundations 

offer diverse grantmaking programs, encompassing 

donor-advised funds, endowments, scholarships, field-

of-interest funds, giving circles, and other initiatives. 4

FOUNDATION GIVING IS CLOSELY LINKED TO THE STOCK MARKET’S PERFORMANCE, AS 

FOUNDATIONS ARE REQUIRED TO GRANT 5% OF THE VALUE OF THEIR ASSETS YEARLY. 15

FOUNDATIONS KEPT INVESTING DESPITE A 
TUMULTUOUS ECONOMY
As the nation adjusted to a post-pandemic world in 2022, Americans also grappled with the war in Ukraine, the climate 

crisis, concerns about productivity in a remote work environment, political divisions, and polarizing government 
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27.2% 22.9%

49.6%

Giving will remain 
about the same

Giving will 
increaseGiving will decrease

rulings. High inflation rates and fears of a recession also impacted consumer spending significantly, as prices for 

daily necessities rose. However, foundations continued investing in programs and nonprofits associated with creating 

access for everyone and addressing injustice. For nonprofits, increased investments (amid inflation) enabled them to 

provide essential services, implement new programs, hire staff, develop resource systems, and shore up operations 

and finances in anticipation of future challenges.

Candid’s review of the funding data of 557 foundations revealed that cumulative giving in 2022 increased by 3%, 

significantly less than 2021’s 12% increase and 2020’s 24% increase. However, it is essential to note that foundations 

had to increase giving to meet the 8% inflation rate. According to the same study, the median foundation awarded 4% 

more in grant dollars. 5 The real question is, will foundations continue to fund at these levels, or is this a moment in 

time?

NONPROFITS ANTICIPATE FURTHER DECLINES IN 
DONOR GIVING
When asked to consider giving in 2023, the proportion of surveyed foundations by Candid in the 2023 Foundation 

Giving Forecast Survey indicating they anticipate declines in giving (27%) exceeded those expecting increases 

(23%). Historically, foundations have been far more optimistic about their future giving. 5 However, they may have 

a reason for renewed confidence. Of those expecting an increase in giving, a stronger economy, increased assets, 

organizational budget increases, and multi-year commitments were noted as potential reasons. Further, global stock 

markets have begun recovering from a turbulent 2022, and grant makers’ assets are thought to have increased 8% 

during the first half of 2023. 6

ANTICIPATED GIVING IN FY 2023 
COMPARED TO FY 2022

The Boston Foundation 
launched the Fund for 
Reproductive Health 
immediately following the 
Supreme Court’s decision 
in Dobbs v. Jackson Women’s 
Health Organization.

FOUNDATIONS 
RESPONDED TO 
LEGISLATION
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As funders, we need to reject the 

impulse to put grantmaking rather 

than change making at the center of 

our worldview. Listening, learning, 

and lifting up voices who are most 

proximate and essential to unlocking 

solutions is critical to the type of 

change making that we seek.

Darren Walker

President, Ford Foundation

•

•

•

•

•

•

•

•

•

• 

•

Loosen or eliminate the restrictions on current 

grants.

Make new grants as unrestricted as possible.

Reduce what is asked of nonprofit partners.

Contribute to community-based emergency 

response funds.

Communicate proactively and regularly about 

decision-making.

Commit to listening to communities that are 

least heard.

FOUNDATION PLEDGES INCLUDE:

FOUNDATIONS NEED TO REPRESENT ALL
In 2020, institutions worldwide were forced to look inward and adopt practices creating a more diverse and equitable 

environment for all. For foundations, this assessment also included a review of how grantmaking further creates 

inequity for nonprofits and the people and communities served.

A 2021 report by the Center for Effective Philanthropy found “Foundations that have boards with more racial diversity 

tended to adopt more practices to support grantees and the communities they serve. Yet, nearly half of leaders say that 

their boards are the biggest impediment to their foundation’s ability to advance racial equity.” 7

Having diverse staff and boards ensures that foundation leadership reflects the communities they serve. For example, 

the Ford Foundation, Silicon Valley Community Foundation, and Boston Foundation have diverse boards that showcase 

their ongoing commitment to DEI and position them for sustainability in the future.
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CCS INSIGHT
The need expressed in the case for support should focus on overall impact of gifts to the nonprofit rather 

than a specific programmatic focus. Flexibility in funding enables nonprofits to direct funds toward their 

greatest need, which as the last few years has shown, is often unpredictable.

TRUST-BASED PHILANTHROPY GREW
Conversations about structural and institutional inequity led to the development of trust-based philanthropy, the 

process of “redistributing power—systematically, organizationally, and interpersonally—in service of a healthier and 

more equitable nonprofit sector.” 9

The practice has since gained momentum in grantmaking to shift the power dynamics between funder and grantee 

and to position nonprofits as experts in the issues they seek to address and the communities they serve.

In a 2021 interview with the Stanford Social Innovation Review, Philip Li, President and CEO of Robert Sterling Clark 

Foundation, defined trust-based philanthropy as “[exploring] the notion of power and control through incorporating 

values, such as equity, humility, curiosity, and collaboration.” 10 Trust-based philanthropy replaces the traditional 

approach of requiring evidence-based data and results, often called strategic philanthropy. In adopting trust-based 

philanthropy, the grantmaking process becomes a true partnership between the funder and the grantee.

STEPS FOUNDATIONS CAN TAKE 10

•

•

•

• 

Examine your portfolio for diversity

Prioritize transparency of decision-making 
process

Ensure timely communication with grantees

Survey your grantee partners
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In a 2022 study of 150 foundations from 30 countries 

by Rockefeller Philanthropic Advisors, half of the 

respondents said decisions to accelerate spending, 

revise philanthropic timelines, and switch to a time-

limited philanthropy approach are the results of the 

global challenges of 2020-2021. 11 

The study also found foundations are eager to make 

inroads in addressing some of the nation’s most 

challenging issues and are committed to long-term 

significant investments to help create change. 10 Recent 

investments in multi-million-dollar grants to advance 

social change prove this new approach. For example, 

the Bill & Melinda Gates Foundation announced a $15 

billion commitment to tackle climate challenges, and 

the Ford Foundation launched the Building Institutions 

and Networks (BUILD) initiative to invest in the resiliency 

of social justice organizations, announcing a new round 

of $1 billion in grants to be dispersed between 2022 and 

2026. 12

INTENTIONAL GRANTMAKING LED TO IMPACTFUL 
GIVING
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CCS INSIGHT
Not all nonprofits have equal access to philanthropic dollars. Black- and Latino-led nonprofits receive 

only 4% of all charitable giving, while indigenous groups receive only 0.4% of all funding from the largest 

foundations in the US. 16 LGBTQ+ nonprofits received less than 1% of all philanthropic funding from 2015 

to 2019. 14 These organizations, like many that serve marginalized communities, experience an influx of 

funding like disaster philanthropy. To sustain giving, these groups should focus on the strategies disaster 

groups employ. Leverage moments these causes are in the news to acquire new donors and share the 

impact of your organization after the events. Additionally, build a communication plan so these new 

donors hear from you often and not only during a heavy news cycle. Use existing days of remembrance and 

celebration as opportunities for regular communication.

GIVING TO FOUNDATIONS SHOWED SLIGHT 
DECLINES
According to an analysis by FoundationMark, 2022 saw a decline of 15.9% ($218 billion), the largest year-over-year 

dollar reduction in foundation assets and the second largest by percentage since the 25% drop following the 2008 

stock market crash. 13 However, foundations also played an essential philanthropic role as a recipient of gifts. Giving to 

foundations—independent, community, and operating foundations—accounted for 11% of all giving in 2022. 1
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CASE STUDY
The Detroit Riverfront Conservancy (DRFC) is transforming Detroit’s 

international riverfront into a beautiful, exciting, safe, accessible, 

world-class gathering place for all. Celebrating its 20th Anniversary 

in 2023, the DRFC has developed deep partnerships with leading 

foundations supporting this vision. In particular, the Ralph C. Wilson, 

Jr. Foundation has provided catalytic funding to fuel landmark projects, 

including a $50 million gift in 2018 to construct and sustain the Ralph 

C. Wilson, Jr. Centennial Park on the West Riverfront. Five years later and 

following thoughtful stewardship, the foundation committed another 

$35 million to establish a joint endowment for the expanded Riverfront 

and new Joe Louis Greenway, a nearly 30-mile loop connecting and 

reinvigorating Detroit neighborhoods. Both gifts celebrate the legacy 

of Ralph C. Wilson, Jr., the communities he loved, and the foundation’s 

commitment to developing, advancing, and sustaining regional parks 

and trails.
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C O R P O R AT E 
G I V I N G 
Corporate philanthropy remained steady in 
2022 despite a tumultuous economy, the 
global pandemic’s impact, and worldwide 
crises. GDP growth, a strong labor market, 
and low unemployment strengthened 
corporate philanthropy. As the nation 
grappled with institutional and systemic 
inequities, US-based corporations affirmed 
growing commitments to blend business 
and social impact, building multi-faceted 
nonprofit partnerships, and amplifying 
opportunities for the most vulnerable 
populations.
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CORPORATE GIVING, 1982-2022 1

Inflation-adjusted dollars in recession/crisisInflation-adjusted dollars, 2022 = $100 Current dollars

$29.48 Billion
Amount given by 

corporations in 2022

+3.4%
Increase in corporate 

giving from 2021 to 2022

6%
Percent of all charitable 

giving by corporations 1

Corporate philanthropy provided 6% ($29.48 billion) of the total charitable 

contributions in 2022 through traditional funding vehicles, including cash, 

gifts-in-kind, and grants made by corporate foundations. 1 This giving rate 

sustained the forty-year overall growth trajectory, with a 3.4% increase in 

current dollars over last year. While this represents a slower pace than last 

year’s current dollar increase of 18.2%, corporate philanthropy grew by 8.1% 

over the past two years when adjusted for inflation. 1 

Although total giving grew in current dollars, this amount remains 

consistent with the pre-tax profit margin that corporations typically allocate 

to philanthropy. In fact, since 1982, annual corporate philanthropy has 

averaged less than 2% of pre-tax profits, translating to a steady 5-6% of 

overall annual philanthropic giving. 1

However, this statistical snapshot does not capture the transformational 

change shaping how corporations approach philanthropy. In recent years, 

corporations have increasingly addressed societal and community impact 

CORPORATE GIVING GREW EVEN AS OTHER 
CATEGORIES RETURNED TO PRE-PANDEMIC LEVELS 
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with new philanthropic strategies involving a holistic and inclusive menu of resources. These can include employee 

engagement through pro bono/low bono expertise and in-kind technical assistance, non-cash community investments, 

low or no interest loans, impact investing, matching gift funds, and employee-moderated awards, in addition to the 

more traditional grants and employee-volunteer workdays. 

LACK OF STANDARD REPORTING CONTRIBUTED TO 
CONFLICTING DATA
The Conference Board, a global nonprofit thinktank and business membership organization, identified the need to 

develop common standards and a universally accepted framework for measuring this new breadth and depth of 

engagement and impact by corporations. The lack of consistent reporting leads to variable and underrecognized 

metrics. For example, Giving USA reported that growth in giving by corporations resulted in nearly three-quarters 

(72.7%) of corporations self-reporting an increase in giving and less than one-quarter (22.7%) reporting a decrease in 

the amounts given. 1 In contrast, Chief Executives for Corporate Purpose reported that only one-third of corporations 

increased their total community investments. 3  

Regardless of varying reports on the overall growth or lack thereof in corporate philanthropy, corporate giving in 

2022 focused on programs and services providing significant support for underserved and vulnerable populations. 

Corporations are investing in DEI resources, with 82% of companies reporting their efforts are on the rise, with a median 

24% of community investment budgets allocated to promoting it. 3
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CORPORATE PHILANTHROPY 
CONTINUALLY EVOLVES
The concept of corporate philanthropy has evolved over the last three quarters 

of a century, first emerging in the 1950s as a way corporations could maximize 

profits with no mission-based purpose or intended community impact, to 

now being trailblazers like The Body Shop, Ben & Jerry’s, and Patagonia, that 

introduced an approach in the early 2000s blending mission, inclusivity, and 

innovation. 2

The last year demonstrated that corporate philanthropy has evolved yet again. 

This new iteration utilizes a strategic approach focusing on shared mission 

and values-driven community engagement to achieve societal impact. 2 

Shifting the paradigm, corporations have introduced multi-layered, highly 

nuanced engagement opportunities connecting employees, consumers, and 

their communities. The most successful and effective corporate philanthropy 

and nonprofit organization partnerships integrate mission, vision, values, 

and innovation to make a measurable impact on the nation’s underserved 

and most vulnerable communities. 

Investing in community impact initiatives requires a strategic mindset 

encompassing the motivations for philanthropy. Corporations are rewarded 

for leaning into their role as drivers for positive community change:

73% of consumers are more likely to shop at or support a business that 
seeks their input into the business’s philanthropic giving strategies.

78% of employees are more likely to work for a business that provides 
transparency into how they allocate charitable donations.

84% of consumers and 85% of employees say the more a business engages 
its consumers in charitable giving decisions, the more trust they have in 
that business. 5
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NEW TRENDS EMERGED IN CORPORATE 
PHILANTHROPY
In 2022, three definitive trends became increasingly critical for how companies are contributing to this new 

interpretation of corporate philanthropy.

IMPACT INVESTING

In a move away from the traditional approach of funding a wide range of smaller grants to support many nonprofit 

organizations, leading corporate philanthropy programs are making fewer gifts at more significant levels. This impact 

investing is designed to affect transformational change. 

CAUSE-BASED GIVING

The American Express credit card first introduced the concept of cause-based giving in 1983 with their support of the 

Statue of Liberty’s Restoration Fund. Amex donated 1 cent every time a consumer used their card, leading to a donation 

of over $1.7M and a nearly 30% increase in American Express Card users. 9 Since that time, cause-based giving plans 

have increased in popularity and impact. 

Red Nose Day is one of the most highly visible and inclusive examples of US cause-based giving. CCS Fundraising 

partnered with Comic Relief US, presenters of Red Nose Day, to shape their first-ever major gift program. This effort 

enabled Comic Relief to increase their impact, blending transactional crowd-sourced fundraising with additional 

•

•

•

IMPACT INVESTING – philanthropic support “with the intention to generate positive, measurable social 

and environmental impact alongside financial return.” 6

CAUSE-BASED GIVING – philanthropic support as “a type of transaction of buying and selling goods 

with the added purpose of supporting a charitable cause.” 7

WORKPLACE PHILANTHROPY – philanthropic support through the investment and activities a company 

voluntarily undertakes to responsibly manage and account for its impact on society.” 8
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CASE STUDY
In 2023, Acrisure—a global fintech leader—committed 

$7.5 million to the Heart Institute at UPMC Children’s. This 

gift marks the single largest corporate donation made to 

the hospital to date. Acrisure’s gift will open the door for 

businesses to expand the way in which they, too, can engage 

with the community and ensure children and families in need 

of critical heart care have equitable access and resources no 

matter their zip code. Greg Williams, Co-Founder, Chairman, 

and CEO of Acrisure said of the gift, “Supporting the hospital’s 

mission of advancing pediatric medicine through groundbreaking 

research, innovative treatments and compassionate care aligns 

perfectly with our values. We hope we can be an accelerant to this 

important work for many years to come.” 
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strategic initiatives. The campaign had its most successful year in 2022, raising over $50 million through individual 

purchases of red noses at Walgreens, employee-led advocacy, supporters wearing red noses in public, and other forms 

of point-in-time philanthropy. 14 The organization addresses the focus areas of safe, healthy, educated, and empowered 

children through a lens of gender and racial equity, centering on the most impacted populations and building resilience.   

WORKPLACE PHILANTHROPY

As strategic corporate philanthropy focuses on a multi-layered approach to engagement with and investment in 

the nonprofit sector, companies are moving beyond the traditional grant and volunteer-service-day models. Using a 

holistic and integrative approach to workplace philanthropy, they design engagement opportunities that elevate their 

community impact and build a positive culture for their employees.

CCS INSIGHT
These trends signal the need for a recalibration in corporate philanthropy of commonly accepted best 

practices for cultivation strategies and reporting standards—the traditional measures of dollars donated 

for grants or event sponsorships no longer effectively capture the breadth and depth of corporate 

philanthropic community impact. Although there is not yet a set of common standards or a universally 

accepted framework, nonprofit organizations seeking to build effective partnerships with corporations 

should be familiar with and ready to speak to these common themes:

a) Identify key populations related to the organization’s provided services and why they are 

underserved or vulnerable.

b) Develop a clear statement outlining the program or project’s intended outcome and how it meets 

the needs of key populations.

c) Provide a theory of change aligning funding, resources, intended impact, and examples 

demonstrating the project or program’s potential to the key populations.

d) Define and prioritize the number of key stakeholders who should be served, the anticipated 

degree of change, and the intended overall community impact.

e) Build consensus around appropriate, effective, and available measures to chart the project or 

program’s success. 
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CASE STUDY
Long-time CCS client, the J.F. Shea Therapeutic Riding Center, 

serves children and adults with disabilities through horse-

related therapies, including physical, occupational, speech, 

and mental health programs. The organization embraced 

workplace philanthropy to fund enhancements to its mental 

health therapy services, strengthening relationships with 

existing corporate sponsors, the most successful being its 

partnership with an international corporation headquartered 

in California. This innovative relationship provided a corporate 

leadership retreat onsite with an experiential therapeutic 

learning opportunity, served as an R&D test site for a potential 

product, and utilized various employee-volunteer opportunities. 

As a result, the company increased its 2023 giving to the Shea 

Center by more than 4,000%. Robin King, the Shea Center’s 

Corporate Relations Director, stated, “Our partnership truly proves 

how important it is to have a well-rounded relationship to build out 

something much more meaningful for both organizations.”
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CORPORATIONS CREATED 
CHANGE WITH THEIR 
PHILANTHROPIC GIVING
Impact investing, cause-based giving, and workplace 

philanthropy are three significant trends anchoring the 

importance of corporate philanthropy’s innovation and 

impact to address inequity for the nation’s underserved 

and vulnerable populations. Corporations are doing 

so because it is “the right thing to do” and because it 

responds to the needs and concerns of their employees, 

consumers, and their communities. 10

This affirmation of a holistic and strategic corporate 

philanthropy approach changes how nonprofit 

organizations and corporations engage, and introduces 

new opportunities and challenges for these partnerships. 

Beyond the traditional grant process and stand-alone 

employee/volunteer service day, successful corporate 

philanthropic partnerships require opportunities that 

integrate purpose, connections, activity, and impact. 

Nonprofit organizations with an agile cultivation style are 

poised to reap the benefits of this transformational pool 

of community funding. Nonprofits that cannot adjust 

their cultivation plans will find it increasingly difficult to 

access corporate philanthropic funding.  

CCS INSIGHT
Funding for racial equity rose dramatically 

between 2020 and 2022, according to 

research by Candid. Since 2020, racial equity 

funding has grown to an estimated nearly 

$17 billion in grant funding and nearly $12 

billion in pledges. 11 Corporations also continue 

increasing their pledges to promote racial 

equity—McKinsey Institute for Black Economic 

Mobility found that companies pledged an 

additional $141 billion between May 2021 

and October 2022. 12 However, tracking 

disbursement of these pledges has been 

challenging. One analysis found that in 2021, 

corporations had disbursed only $1.7 billion 

of the $50 billion originally pledged. 13 As we 

continue to analyze trends in giving toward 

racial and social equity-related causes, the 

question remains whether this focus in the 

sector will be a short-term trend or one that 

endures.
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CASE STUDY
In 2022, Fordham University launched an LGBTQ+ 

Student Wellness Fund, established through a 

major gift from an LGBTQ alumna and her wife who 

recently re-engaged with the University after learning 

about its new focus on DEI. The fund was featured in 

Fordham’s giving day, and out of over 100 options, 

it was the fourth most supported fund, speaking to 

donors’ interest in fostering an inclusive campus 

environment. Gifts to the fund will support LGBTQ+ 

student scholarships, provide emergency housing, 

and underwrite LGBTQ+ programming and research.
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D I G I TA L 
G I V I N G 
Digital giving encompasses all fundraising 
conducted via a technological device, 
including gifts made through a nonprofit’s 
website, online campaigns, QR code 
engagement, and more. It has followed a 
similar trend to overall philanthropic giving, 
spiking in 2021 and accounting for 12% of 
all giving that year. 1 This trend continued 
in 2022, with online giving declining along 
with overall giving compared to the previous 
two years. Despite the downturn, digital 
giving remains a significant philanthropy 
component.
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2019 2020 2021 2022

CORPORATE DONATIONS ON 
GIVINGTUESDAY

ONLINE DONATIONS DECLINED BUT REMAINED A 
PREFERRED GIVING METHOD 

Following two years of extraordinary growth during the 

pandemic-era, digital giving dropped in 2022, with an 

M+R report finding that revenues raised by nonprofits 

through online giving saw a 4% reduction.  On the surface, 

this might suggest a worrisome shift; however, it is 

likelier a reflection of donor behaviors returning to pre-

pandemic patterns. 2

Not all nonprofits experienced the 4% decline equally. 

For example, poverty and hunger relief-focused 

organizations saw a sharp drop of 14% in online revenue, 

having experienced bumper years during the pandemic. 

Conversely, international aid saw 8% growth. This varying 

experience likely reflects donors’ changing sense of 

the most urgent needs, shifting away from pandemic-

era issues toward emerging crises, such as the war in 

Ukraine. 2

Another factor impacting digital giving is that different 

generations prefer different giving methods. While 

online giving has increased across generations, younger 

generations far prefer giving online. Giving USA’s Giving 

by Generation reports that 76% of Generation Z and 81% of 

Millennial giving occurred online in 2022, compared to 

69% for Generation X and 61% for Boomers. 3

Social media and influencers are important in younger 

generations’ giving patterns. Generation Z and Millennials 

are four times more likely than Boomers and Generation X 

to learn about causes from influencers or celebrities, and 

a higher percentage of Generation Z (42%) and Millennials 

(37%) reported being influenced to give by someone 

asking them on social media, versus 27% of Generation 

X and 11% of Boomers. 3 Social media represents a unique 

communication channel for younger generations, but 

peer-to-peer outreach is still crucial: most generations 

learn about charitable giving opportunities from friends 

and family. 4

A key event in the digital giving calendar for nonprofits 

is GivingTuesday. Timebound campaigns of this nature 

often rely heavily on digital communication methods to 

share multiple donor touchpoints over one day, creating 

a sense of immediate urgency that often encourages 

donors to give. There was an increase in amount donated 

by monthly donors who made digital gifts. 5 Despite 

corporate donations on GivingTuesday increasing 

from 2021 to 2022, revenue generated by email on 

2019 2020 2021 2022

$55M

$112.6M $122.2M

$34M
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GivingTuesday in 2022 dipped by 18%, a significant 

change given that email is the primary digital channel 

nonprofits use to generate online giving. 2 Again, this 

year-over-year downturn is likely due to donors returning 

to pre-pandemic habits rather than a trend away from 

giving via digital means.

The pandemic and racial justice events of 2020 caused 

nonprofits with missions focused in these areas to 

experience unprecedented boosts to annual fundraising, 

and this temporary influx makes direct comparisons of 

year-to-year trends more challenging. As referenced in 

the “Individual Giving” chapter, the increased revenue 

from monthly giving is heartening.

CCS INSIGHT
Most digital engagement with donors occurs on mobile devices, although donors make most gifts via 

desktop devices. 7 Notably, the average gift size made on a desktop device at $118 is nearly 1.5 times that 

of mobile devices at $79. 7 Nonprofits must prepare concise and compelling messaging formatted for the 

smaller screen size for quick consumption and create ease of reaction and transition by donors between 

platforms. 

DID YOU KNOW? 

In the UK, the Charities Aid Foundation 

discovered a strong trend toward cashless 

giving that mirrors patterns in the US. 6 

Twenty-six percent (26%) of all giving was 

made via a website or app in the UK during 

2022. Cash donations have sharply declined 

from over 50% of all giving in 2019 to less 

than 30%, underscoring that it is important 

for nonprofits to engage with donors digitally 

to provide easy options for online giving.

MOBILE DEVICES CONTINUED TO DOMINATE DIGITAL 
ENGAGEMENT
Research recently found that adults spend almost four hours daily on the internet, three of which are spent on mobile 

devices. 8 Coupled with an estimated three year acceleration of digital adoption spurred by the pandemic, transactions 

and customer engagement are increasingly carried out online. Classy looked at the social media platforms that best 

drive traffic to online giving campaigns and were most successful in converting engagements to gifts. The results are 

both revealing and unexpected. 9
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CCS INSIGHT
If nonprofits are to compete successfully for donors’ attention in an increasingly digital world, it 

is critical to have a mobile-friendly digital presence to stand out from the content-rich internet 

environment. Having a presence on the apps where donors spend their time is essential. 

84% 

13.4%

Traffic to Campaign

Conversion Rate
13% 

22.7%

2% 

17.4%

1% 

33%

.08% 

12.7%

.06% 

9.3%

.09% 

8.8%

.06% 

.5%

TRAFFIC TO CAMPAIGN VS CONVERSION RATES 9

While Facebook (now Meta) may help lift a campaign profile’s visibility, it may not result in as many gifts as does 

activity shared on LinkedIn. This is a good reminder for nonprofits to consider how donors perceive the reliability of 

information they receive on different social media platforms. Though findings suggest that Facebook, Instagram, and 

YouTube are the heavy hitters for digital fundraising, nonprofits that neglect newer social media platforms like TikTok 

do so to their detriment: it was the most downloaded app globally in 2022. 10

When Double the Donation asked about their giving preferences, donors reported a strong inclination toward completing 

a gift transaction online using a credit or debit card over any alternative method. 7 This proved consistent across each 

age group, though second, third, and fourth choice options varied significantly. Boomers were the only group to include 

direct mail as a preferred giving route.
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CASE STUDY
CCS partnered with Lake Forest College, a leading 

liberal arts institution near Chicago, to support 

its annual giving and Forester Day efforts. To 

ensure success on this giving day, we leveraged 

its digital giving platform, tailored messaging 

based on audience segmentation, enhanced donor 

engagement strategies, and activated volunteer 

leaders. Perhaps most significantly, we reimagined 

challenge and matching gift strategies to strengthen 

the college’s success, driving a sense of momentum 

throughout Forester Day that more richly engaged 

the community. Lake Forest College experienced its 

most successful Forester Day: the largest total dollar 

amount ever raised and a 10% increase in overall 

donor participation year-over-year. 
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CRYPTOCURRENCIES 
GAVE A STRONG 
PERFORMANCE DESPITE 
A TUMULTUOUS YEAR
The last year was tumultuous for cryptocurrencies, 

with several prominent exchanges collapsing and the 

crypto market losing 60%, or $2 trillion, of its value. 11 

Despite this, The Giving Block, the leading platform for 

crypto giving, still reported one of the best years in its 

history, with total giving cresting $125 million and the 

number of nonprofit users of its platform doubling. 12 

The Giving Block processed $50 million in donations 

during 2022, a decline from the $68 million in 2021, yet 

still at a level where crypto giving cannot be disregarded. 

12 Cryptocurrencies may have lost significant value, but 

they have not become obsolete as a giving method and 

may have even matured to the point where they can 

withstand market volatility. 

Fidelity Charitable accepted $38 million in crypto assets 

during 2022, a considerable fall from the $330 million of 

2021 when Bitcoin value peaked, but an increase from the 

$28 million of 2020. 13 Fidelity found that crypto donors 

are more generous than stock donors, who enjoy the 

same tax incentives. They also highlight that Millennial 

investors are most likely to hold crypto assets, come 

from a more charitable-minded generation, and are more 

inclined to believe cryptocurrencies are here to stay. 14 

Cryptocurrencies can help nonprofits expand their donor 

base—particularly the tech-savvy or those not typically 

engaged with traditional fundraising methods—and 

CCS INSIGHT
Nonprofits can engage with the trend of 

giving via mobile devices by including text-

to-give campaigns, which benefit nonprofits 

by providing a convenient and accessible way 

for supporters to donate. Donors can make 

their gift with a few clicks from their mobile 

phones, and nonprofits can send immediate 

confirmation messages, share updates on 

campaign progress, and express gratitude in 

a real-time interaction that strengthens the 

relationship between the nonprofit and its 

supporters. 

CCS INSIGHT
Not all fundraising platforms enable 

nonprofits to capture donor contact 

information, making it difficult to directly 

connect with and steward these donors. 

Organizations should confirm whether this 

functionality exists when deciding on their 

preferred choice of platform.
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ORGANIZATION 
TYPE

2022 YOY ONLINE  
GIVING GROWTH

All          Decreased 4%

Cultural          Decreased 13%

Disaster/International Aid          Increased 8%

Environmental          Decreased 4%

Health          Decreased 3%

Hunger/Poverty          Decreased 14%

Public Media          Decreased 5%

Rights          Decreased 6%

Wildlife/Animal Welfare          Increased 8%

Large          Increased 3%

Medium          Decreased 7%

Small          Decreased 5% 

create more opportunities to maximize the success of fundraising programs. Given the technical infrastructure and 

expertise needed to accept, store, and convert cryptocurrency donations securely, coupled with the high volatility 

and fluctuations in the value of cryptocurrencies, nonprofits looking to the long term may need to adjust their gift 

acceptance policies and prioritize staff training to remain open to accepting crypto assets now or in the future.

CROWDFUNDING PLATFORMS EMPOWERED CRISIS 
FUNDRAISING
Platforms like GoFundMe and PayPal, combined with the power of social media, have revolutionized how people seek 

support for urgent needs, such as medical expenses, disaster relief, education, or basic needs. Crowdsourcing has 

provided a powerful means to amplify reach, create emotional connections, foster transparency, and enable people to 

take immediate action, resulting in increased support and successful fundraising campaigns.

CCS INSIGHT
Factors such as socioeconomic disparities, 

limited social safety nets, and systemic 

inequalities can contribute to the necessity 

of emergency fundraising efforts. In 2021, 

nearly 38 million people in the US lived 

below the poverty line, and 11.5% were food 

insecure. 19, 20 Though inflation is improving, 

and US economic indicators are considered 

strong, Americans are still anxious about 

their ability to pay their bills given the 

high cost of necessities, like food.  These 

factors, coupled with an increasingly 

polarized electorate, may increase the use 

of crowdfunding as a lifeline for those in 

need.
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Online crowdfunding platforms are like digital versions of mutual aid societies, peer support networks that assist 

members during times of crisis and often have long-term operations. They have existed in the US for centuries, 

particularly among Black communities that were discriminated against by institutions and individuals. 15 While online 

fundraisers may not replicate all aspects of traditional mutual aid societies, they share similarities in community 

support, voluntary contributions, and the spirit of solidarity in helping others. An example of this is the Basic Necessities 

Cause Fund that GoFundMe launched in the wake of the COVID-19 pandemic to help meet the need for essentials facing 

many in the US. 16 Fund donors could help people across the country pay for unexpected emergencies through one 

donation, much like a mutual aid society. Venmo and PayPal have been popular channels for funding movements and 

organizations that support these types of needs. 17

Recent laws passed by certain state legislatures have led people to crowdfunding platforms for other personal 

emergencies, such as the case of transgender people seeking funds to relocate to states where they can receive gender-

affirming care. 18 Interestingly, crowdfunding is used as a direct peer-to-peer option when people may not trust another 

organization. This existing reality may affect a households’ overall personal disposable income, affecting their ability 

to give philanthropically.
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G I F T 
P L A N N I N G 
Gift planning trends have renewed focus, 
mainly due to the Great Wealth Transfer, 
when the Boomer generation will pass down 
trillions of dollars to heirs and charities. 1 Gift 
planning culture is a dynamic and lucrative 
opportunity for nonprofits to focus equally 
on what they can ask from donors as well as 
what they can do for their donors. Modern 
fundraising programs incorporating planned 
giving dramatically increase revenue, help 
donors build and protect multigenerational 
wealth, and can catalyze giving on an 
unprecedented scale.
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$45.60 Billion
Amount given by 

bequest in 2022

+2.3%
Increase in bequest 

giving from 2021 to 2022

9%
Percent of all charitable 

giving by bequest 1

BEQUEST GIVING DECLINED BUT REMAINED A 
WIDELY USED GIVING VEHICLE 

Giving by bequest (through a will or trust) totaled an estimated $45.60 

billion in 2022, representing 9% of overall giving, a decline of 5.3% from 2021 

when adjusted for inflation (an increase of 2.3% when unadjusted). 2 Giving 

by bequest has captured between 7% and 9% of total giving over the last 40 

years: 2

A study conducted by CCS Fundraising found that nearly half of donors 

first learned about bequest giving from a nonprofit,  yet only one-third of 

US adults have a will. 3  There is also a significant discrepancy in the rate of 
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Estimated bequest giving from estates $10 million and above (filing estates) 

amounted to $24.27 billion. 

Estimated bequest giving from estates between $1 and $10 million amounted 

to $9.47 billion. 

Estimated bequest giving from estates with assets below $1 million amounted 

to $11.86 billion.

•

•

•
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CASE STUDY
Chinese Hospital, located in San Francisco, 

provides high-quality, compassionate, 

patient-centered healthcare and wellness 

services to the community through a 

culturally competent and linguistically 

appropriate approach. The hospital will 

celebrate its 125th anniversary next year, 

and its philanthropic support encompasses 

thoughtful legacy gifts as the hospital 

continues to be an integral part of Asian-

American history in the US.
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estate planning between white adults (60-70%), Black adults (20-24%), and Hispanic adults (18-22%). However, once the 

documentation is in place, the difference in charitable giving by will or trust by race/ethnicity decreases significantly 

(0% to 7%). 4 There is an opportunity for nonprofits to leverage advisors’ expertise to encourage estate planning among 

donors and, in tandem, increase their gift planning revenues.

LEGACY GIVING GREW AND IS A SIGNIFICANT 
FUTURE CASH OPPORTUNITY
 Legacy giving, which has steadily increased from $15.8 billion to $45.6 billion in inflation-adjusted dollars over 

the past 40 years, offers the clearest path for nonprofit fundraising growth. 1 However, most nonprofits approach 

legacy giving with hesitation and uncertainty, with 14% of fundraising staff reporting they lack knowledge of how to 

communicate about gift planning. 5 The fundraising impact of legacy giving is significant, yet only 0.12% of annual 

and 0.2% of campaign donors engaged in legacy giving. 1  Annual donors are typically the best bequest prospects, 

but only three sectors—health, social and human services, and higher education— engaged more than 0.2% of their 

annual donors for legacy giving. 5 Nonprofits that employ at least one person focused on planned giving experienced 

a 293% increase in legacy gift revenue over nonprofits with part-time staff, and nonprofits with more than two full-

time staff secured nearly double the legacy gifts as nonprofits with only one. 5

CCS INSIGHT
Economic conditions impact planned giving. During economic uncertainty, donors may be less inclined 

to make financial commitments that draw on their cash and disposable income, so legacy gifts and 

major gifts of assets become more attractive. On the other hand, a strong economy can increase 

charitable giving overall, including planned gifts, so nonprofits should be prepared with all possible 

giving options for their donors.

LESS THAN 0.3% OF DONORS, ON AVERAGE, ARE ENGAGED IN LEGACY GIVING.

LEGACY GIFTS ARE 252X LARGER THAN THE AVERAGE ANNUAL GIFT.

THERE IS A 75% INCREASE IN ANNUAL GIVING AFTER COMMITTING TO A LEGACY GIFT. 5
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Legacy gifts are 252x larger than the average annual gift, 

with an average legacy gift value of more than $120,000 

and a median gift value of $55,000. 5   Despite traditional 

wisdom that a legacy gift is often a donor’s last, donors 

often increase annual giving by 75% on average and are 

17% more likely to make a major gift after committing to 

a legacy gift; nonprofits that do not ask for legacy gifts 

during a donor's lifetime lose out on immediate annual 

fundraising revenue and future cash potential. 5

DONOR-ADVISED FUNDS 
GREW, BUT NATIONAL 
TRENDS SHOULD BE 
WATCHED
Fidelity Charitable, the largest grant-maker in the 

nation, revealed that 2022 marked another exceptional 

year, with a record-breaking $11.2 billion in grants 

distributed by its donor-advised fund (DAF) holders. 6, 7 

This amount represented an increase of 9% compared to 

the previous year. DAFs serve as charitable investment 

accounts, enabling individuals to receive immediate 

tax benefits for their contributions, even if the actual 

donations are made over an extended period. The most 

favored beneficiaries in 2022 were Doctors Without 

Borders USA, St. Jude Children’s Research Hospital, and 

World Central Kitchen. 8

However, we should take the growth in national DAFs 

in stride. In 2021, national DAF sponsors received $2.6 

billion in grants from private foundations, a perfectly 

LESS THAN 1% OF DONORS ARE ENGAGED IN LEGACY GIVING

CCS INSIGHT
Reimagining legacy societies and broadening 

the criteria to include major gifts of assets 

in addition to legacy gifts may spur the 

giving that nonprofits need to see consistent 

and sustainable revenue growth while also 

diversifying the donor community. One-third 

of donors desire membership in a giving 

society, yet only 10% receive that recognition. 5

https://www.ccsfundraising.com/insights/how-do-donor-advised-funds-work/
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legal maneuver (if ethically questionable) because these payouts count toward foundations’ annual 5% charitable 

distribution requirement. 6 Due to shifts in reporting requirements and the overdue release of nonprofit tax filings from 

the IRS, this activity has been ongoing for some time and is increasing rapidly. From 2017-2021, private foundations 

gave, on average, $1.4 billion annually to DAFs. 6 There is a 675% difference in giving to national DAFs versus other 

nonprofits: $682,000 versus $88,000, respectively. 6 For many private foundations, grants to national DAFs comprised 

the majority of their giving from 2017 to 2021, during which 477 foundations gave 90-99% of their qualifying charitable 

distributions to DAFs, and 167 gave 100% of their grants to DAFs. 6

Some preliminary signs for the year ahead suggest foundations and big donors are slowing their giving or may be giving 

instead to DAFs, which could also slow charitable gifts to nonprofits. According to an analysis of contributions of $1 

million or more made in the first five months of 2023, nonprofits received 213 gifts worth $5.2 billion. By comparison, 

at the same time in 2022, nonprofits received 261 gifts worth $7.4 billion, a decrease of 48 gifts (-22.5%), totaling $2.2 

billion (-42.3%). 9

Acknowledging that DAFs are much easier for donors to create and manage, and they benefit from tax deductions 

immediately, the lack of DAF governance and transparency into DAF giving could have unintended consequences, not 

least of which is a delay in donations reaching the charities for which are the intended.

DONOR-ADVISED FUNDS HIT RECORD HIGHS 1

9%
Percent increase in 
Grants from DAFs

$11.2 B
Grants from DAFs to 

charitable organizations 

  2.2 M
Individual 

grants

Gifts from private foundations to national DAFs are increasing rapidly.

CCS INSIGHT
As DAFs proliferate the philanthropic ecosystem, nonprofits should prioritize asking their donors who 

give by DAF to name their organization as a beneficiary of the DAF while continuing to request annual 

contributions.
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CASE STUDY
The Catholic Foundation for Brooklyn and Queens, a 

nonprofit organization serving the Roman Catholic Diocese 

of Brooklyn, engaged CCS to conduct a gift planning 

assessment and accelerate planned giving across the 

Diocese. CCS audited CFBQ’s gift planning policies, 

collateral, and practices; analyzed its donor database to 

identify the best planned giving prospects; designed and 

delivered tailored training sessions to development staff and 

pastors; and ultimately delivered a 12-month roadmap for 

implementing a Diocese-wide coordinated planned giving 

program. Consequently, the CFBQ team has secured noncash 

gifts of life insurance, stock, and IRA-qualified charitable 

distribution(s), in addition to bequests, and has several 

pending real estate gifts. Further, the CFBQ development 

team now has the specific language and resources needed to 

educate donors about planned giving benefits, for them as 

individuals and their beloved parish and Diocese.
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CCS INSIGHT
Overall, donors want more personalized, flexible, and creative planned giving options that allow them 

to make a meaningful impact on the causes they care about while also meeting their own financial and 

philanthropic goals. However, most nonprofits have not updated their gift acceptance policies in the 

last five years or are unsure when their policies were last revised. By comparison, more than one-third of 

nonprofits have updated their policies since 2020, including creating guidance for legacy gifts and other 

planned gifts. 5  Organizations should review their gift acceptance policies at least every five years or 

when preparing for a large fundraising initiative and consider including a windfall policy.

GIFTS OF $500 MILLION OR MORE 

ACCOUNTED FOR 5% OF ALL GIVING 

FROM INDIVIDUALS IN 2022.

THREE PERCENT (3%) OF TOTAL 

GIVING ($13.96 BILLION) IN 2022 

CAME FROM JUST SIX INDIVIDUALS 

AND COUPLES. 9

NONCASH ASSET WEALTH 
IS SIZEABLE, BUT 
NONPROFITS MAY NOT BE 
PREPARED TO ACCEPT IT
Much has been said about the Great Wealth Transfer. Many 

nonprofits and fundraisers have eagerly awaited its arrival, 

and there is growing confidence that an estimated $16 trillion 

will be passed from older US adults to their Generation X and 

Millennial heirs in the next decade. 1 Given that more than 

90% of wealth is tied up in noncash assets, and the majority 

of nonprofits lack the capability to solicit or accept such 

contributions, the prospect of the nonprofit sector receiving a 

significant portion of the $16 trillion or more in the decades to 

come appears tenuous. 10

Solely prioritizing major gifts is proving unsustainable among 

traditional fundraising programs, and signs point to prioritizing 

legacy giving to offset potential decreases in major giving. 
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I N N O VAT I O N S  I N 
P H I L A N T H R O P Y 
Philanthropy is ever evolving. Innovations 
emphasize technology-driven solutions that 
leverage digital platforms and AI-enabled 
tools to engage a broader donor audience 
and enhance how we measure impact. 
Promoting DEI within philanthropic strategies 
is an increased focus—leading to elevated 
conversations about data while honoring 
human connection.
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TECHNICAL INNOVATIONS ENHANCE OPERATIONS
The convergence of process automation, machine learning (ML), and artificial intelligence (AI) for content generation 

is revolutionizing fundraising possibilities. Harnessing these technologies allows nonprofits to streamline their 

operations, making repetitive tasks more efficient and cost-effective while propelling philanthropy toward greater 

scalability, effectiveness, and inclusivity.

AI FOR CONTENT GENERATION 

The current excitement over AI stems from the advances in Large Language Models (LLMs), such as OpenAI’s ChatGPT, 

Google’s Bard, and Anthropic’s Claude, and the underlying generative pre-trained transformer (GPT) models. LLMs 

predict the likelihood of a word’s occurrence based on the words before it. Using these underlying technologies, 

researchers built models to generate images with simple text prompts. These are gaining attention for their ability to 

generate text, mimic specific tones, and create complete copies of different documents while saving hours of work and 

marketing dollars. Generative AI could increase the productivity of the marketing function within organizations by an 

estimated value between 5% and 15% of total marketing spending. 1 Combining auto-generated text, images, and audio 

for easy and complete video generation is likely the next advancement in this field. While the base models are trained 

on and built upon publicly available data, these models can be further trained to generate specific content that mimics 

an organization’s style.

PROCESS AUTOMATION 

Process automation, sometimes called Robotic Process Automation (RPA), helps nonprofits speed up tedious tasks 

at a fraction of the cost of hiring professionals, while helping with accuracy and scaling large operations. A process 

is ripe for automation if it hardly deviates from routine and a computer can perform the process tasks.  A prominent 

CCS INSIGHT
The most straightforward applications for nonprofits using LLMs are the generation of qualification emails, 

thank you or stewardship letters, proposals and impact statements, and research profiles. Combining 

process automation with content generation lets nonprofits offer donors a customized experience.
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example includes automating check deposits and gift entries into CRMs using Optical Character Recognition (OCR) 

and database integration. 

Another process to reduce involuntary churn (i.e., loss of a donor) involves automating credit card expiration dates. A 

payment processor found that about 13% of recurring revenue credit card transactions are declined monthly. 2 Nonprofits 

can reduce this error rate by automatically informing donors of their credit card expiration or updating credit cards 

automatically when newer ones become available. This stewardship benefits both the donors and the organization by 

positioning nonprofits as a partner to donor needs. 

MACHINE LEARNING AND PREDICTIVE MODELING 

Machine learning is a subset of artificial intelligence that allows analysts to identify data patterns and predict 

outcomes. Predictive modeling is the umbrella process covering many predictions, regardless of the underlying 

mathematical models.  

One direct application of ML is the prediction of a donor’s likelihood to give. Machine learning algorithms can predict 

the likelihood of future donations by studying the donation history of a dataset’s donors—predictions that can then be 

used to group donors. For example, consider donation amounts. Individual donors or overall totals can be predicted by 

studying donors’ giving patterns. Nonprofits can then use the donation amount to create groupings of donors, such 

as lead annual giving or major donors, and allocate resources accordingly.  

•

•

•

•

•

•

•

Dashboard and Key Performance Indicators 
(KPI) delivery

Gift receipt generation

Data intake and transformation

News alerts of important prospects

Gift and proposal tracking 

Letters alerting donors of their employer’s 
gift-matching process

Donation renewal notices

OTHER EXAMPLES OF PROCESS AUTOMATION INCLUDE:
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RESPONSIBLE DATA IMPROVES 
FUNDRAISING 
As technology’s role in fundraising strengthens, so does the importance 

of accurate data collection, particularly as two out of three nonprofits 

cite bad data as the reason for dissatisfaction with their database. 3 

Data integrity is often used in conversations about returned mail and 

inactive CRM records, but this narrow interpretation can prevent data-

minded professionals from exploring data integrity from a more creative 

and inclusive lens. It is challenging for people to recognize inequity 

within their own organizations; this can also apply to data structures. 

It is sometimes difficult for organizations to rethink and innovate 

on existing operations. The willingness to reconsider relevancy and 

adopt new standards, such as pronoun options or procedures for 

“head of household” labeling in a CRM, can create a more inclusive 

environment for stewarding donors—the benefits of timesaving for 

operations teams and more accurate constituent data are additional 

perks. 4 Acknowledging and addressing biases, promoting inclusivity, 

protecting donor privacy, and using responsible data practices 

contribute to a more just and ethical use of information for decision-

making and community impact.

CCS INSIGHT
Focusing on meaningfulness and 

relevancy to your organization is 

key to data integrity. In defining 

success as a nonprofit and a 

development department, you 

can think about how you use 

data to achieve success rather 

than assume a ‘‘one-size-fits-all” 

data collection and storage style. 

Nonprofits should move beyond 

asking, “What can we track?” to 

“What should we track?”

CCS INSIGHT
Grouping prospects or donors based on similarities such as geography, age, donation history, preferences, 

college majors, graduation year, and more, allows nonprofits to customize fundraising strategies to better 

engage and retain donors. Clustering or cluster analysis is a commonly used method to create these 

segments. Nonprofits can combine the giving likelihood models with segmentation to help with donor 

retention or upgrades.

https://www.ccsfundraising.com/insights/donor-data-integrity-inclusion/
https://www.ccsfundraising.com/insights/donor-data-integrity-inclusion/
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CCS INSIGHT
More technology companies are entering the nonprofit market, boasting new AI software to help boost 

fundraising results. However, AI-generated prompts and communications are only as trustworthy as the 

data on which they are based. Nonprofit leadership should carefully examine fundraiser strategies and 

the systems in place for each stage of the donor lifecycle to determine opportunities to optimize existing 

practices and data expectations before investing in a new software solution.

AN EFFECTIVE CRM 
DRIVES CUSTOMIZED 
DONOR ENGAGEMENT
With the integration of technology, data analytics, and 

personalized communication, nonprofits are better 

equipped to understand donor preferences, needs, and 

motivations. These valuable insights allow for creating 

more tailored and engaging interactions with donors at 

every touchpoint of their journey. 

PROMOTION AND AWARENESS

As the surge in pandemic-era giving waned in 2022, 

nonprofits saw total fundraising dollars fall across 

sectors. 5 Many nonprofits saw this change in their bottom 

lines and now look for ways to diversify their funding 

pipeline and reach new audiences. Simultaneously, 

online giving is rising, increasing nearly 42% from 2019-

2021, as outlined in the “Digital Giving” chapter of this 

report. 6  A digital-first fundraising strategy designed to 

start and exist fully online can capitalize on these online 

giving trends. 7 Software options with APIs that permit 

for integrated online and CRM platforms are growing, 

allowing donor and prospective donor information to be 

recorded with minimal effort. The ability to analyze digital 

engagement (such as click-through percentages or time 

spent on webpages) and conclude what content is most 

appealing can drive fundraiser acquisition efforts to 

more effective strategies. 8

Integrating tools such as barcodes on direct mail pieces, 

using OCR for gift entry, or setting up a webpage with an 

effective API and connection back to your organization’s 

CRM can help operational team members move beyond 

pure data entry functions.

IDENTIFICATION, QUALIFICATION, AND 

ENGAGEMENT

Donor information collected from online promotion 

platforms should be applied back to qualification 

efforts to consider how prospects fit into various donor 

personas. Sophisticated nonprofits use this analysis to 

learn what their constituents respond well to and what 
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CASE STUDY
Upon celebration of a successful multi-billion-dollar 

campaign, UNC Health Foundation engaged CCS to develop a 

five-year strategic plan. With the new strategic plan in place, 

and as the Foundation acclimates to a new organizational 

structure, CCS continues to support the Foundation through 

change management and implementation, including 

a comprehensive systems assessment and automated 

technology solution with machine learning to optimize and 

scale the foundation’s prospect development and grateful 

patient programs. In close partnership with foundation 

leaders and staff, our process seeks to understand “data in 

practice” through landscape analysis; design the ideal future 

state of greater data operating efficiency and impact; and 

develop strong systems, processes, and automated workflows 

within a custom CRM to drive strategic fundraising activity.
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online content is most successful and act on it. External 

activity beyond the nonprofit can help to determine fit 

into a particular persona, such as correlated giving, 

psychographics, and motivations. Tracking this external 

information, along with nonprofit engagement, can 

create data points to help fundraisers focus on priority, 

high-likelihood-to-give prospects.

STEWARDSHIP

Many CRMs utilize tools to drive stewardship activity 

through automation, ranging from internal reminders 

for proactive donor communication, such as a birthday 

or expiring credit card notifications, to generating highly 

personalized external communications. Integrating 

innovative tools to help focus fundraiser attention on 

what is timely can bolster fundraiser capacity.
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M O R E  
I N  F O R M AT I O  N  
Thank you for reading the CCS 2023 
Philanthropic Landscape. We hope the 
information in this year’s report proves 
valuable for your organization and mission. 

Please see the following pages for 
acknowledgments, sources, and more 
information about CCS Fundraising and our 
legacy of 76 years partnering with nonprofits 
for transformational change.
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CCS IS COMMITTED TO ELEVATING UNHEARD VOICES
CCS believes that every nonprofit organization has merit, and we are passionate about helping as many as we can to 

succeed. This is especially true for nonprofits led by people of color or underrepresented communities. To that end, 

we have created a pro bono partnership program to solidify our commitment to supporting these communities. Our 

first year behind us, we look forward to supporting even more nonprofits in the future, and we eagerly anticipate a day 

when every nonprofit has access to the resources they need to achieve their incredible missions. 

We also offer a library of free materials and resources through our Fundraising Fundamentals insights page for 

organizations to learn the basics of fundraising development as they get started. 

Visit www.ccsfundraising.com/fundraising-fundamentals for more information. 

A SELECTION OF OUR RECENT PARTNERS:

We Are Better Together | www.wab2g.org

We Are Better Together Warren Daniel Hairston Project (WAB2G) connects and heals women and 

girls affected by homicide and incarceration to prevent the cycles of violence and victimization. 

AROSE Foundation | www.arosefoundation.org

AROSE’s mission is to bridge the opportunity gap for underserved Black and Brown youth in trauma-

prone communities through post-secondary scholarships, support services, and community 

outreach initiatives. 

Good Journey Development Foundation | www.goodjourney.org

Good Journey supports and builds sustainable communities and young leaders who take 

responsibility for the improvement of our communities, and who promote cultural understanding 

that contributes to the betterment of society.

https://www.ccsfundraising.com/fundraising-fundamentals/
https://www.wab2g.org/
https://arosefoundation.org/
https://www.goodjourney.org/
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ABOUT CCS FUNDRAISING

THE WORLD’S LEADING NONPROFIT 
CONSULTING FIRM  

For more than 75 years, CCS has empowered many of the world’s 

greatest nonprofit organizations to advance some of the most 

important causes in history. As leading consulting experts in 

campaign and development strategy, we plan and optimize 

fundraising initiatives to help organizations make a bigger 

impact—locally, nationally, and globally. Members of the CCS 

team are highly experienced and knowledgeable across sectors, 

disciplines, services, and regions.

Our unique, customized approach provides each nonprofit 

partner with dedicated professionals who help mission-driven 

organizations meet their most pressing challenges and achieve 

their most ambitious goals. While the results of our work are 

immediate, our impact is enduring. We work with approximately 

700 clients in more than 350 cities across 18 countries around 

the world, with more than $15 billion in cumulative campaign 

goals per year.

 

We partner with nonprofits for transformational change.

200+ 
Feasibility and 

planning studies 
conducted

350 
Cities in 18 

countries with CCS 
partnerships

$15B+ 
In cumulative 

campaign goals 
at a time
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PLANNED GIVING GLOSSARY

Bequest: A written statement in a donor’s will directing that 

specific assets or a percentage or a remainder of the estate 

will be transferred to charity after the donor’s life has ended. 

Charitable Annuity Lead Trust (CLAT): A trust that receives 

cash or property from a donor and makes fixed payments 

to charity for a specified period. At the end of the period, it 

distributes the trust property to a specified beneficiary. 

Charitable Gift Annuity (CGA): An agreement where a donor 

makes a gift of cash or property, and a charity agrees to make 

fixed payments to the donor for life. The charity then retains 

the assets after the donor’s life has ended. 

Charitable Remainder Trust (CRT): A trust that receives cash 

or property from a donor; makes fixed payments for a life, 

lifetimes, or term of years; and then distributes the remainder 

to charity. 

Charitable Trust: A trust in which all unexpired interests are 

devoted to one or more charitable purposes. There are multiple 

types of charitable trusts, including the two listed below. 

Deferred Gift: A planned gift in which a donor decides on the 

gift now, and the gift is received by the charity in the future, 

often after the donor’s life has ended. Some, but not all, 

planned gifts are deferred gifts. 

Donor-Advised Fund (DAF): As explained by the National 

Philanthropic Trust, a DAF is “a philanthropic giving vehicle 

administered by a charitable sponsor. A donor-advised 

fund allows donors to establish and fund the DAF account 

by making irrevocable, tax-deductible contributions to the 

charitable sponsor. Donors then recommend grants from 

those funds to other charitable organizations. The charitable 

sponsor retains legal control over all assets in the DAF, and 

the donor retains advisory privileges to make non-binding 

recommendations regarding grants and investments.” 

Gift Planning: A culture of giving defined by an institutional 

commitment to donor-centric fundraising with an expanded 

focus on noncash assets.

Insurance Policy Beneficiary: A donor names a charity as a 

beneficiary of an existing policy, either fully paid or partially 

paid, or a new policy. The charity would then receive the 

policy’s benefits after the donor’s life has ended. Qualified 

Charitable Distribution: An otherwise taxable distribution from 

an IRA (other than an ongoing SEP or SIMPLE IRA) owned by 

an individual aged 70 ½ or older paid directly from the IRA to 

a qualified charity. Real Estate: A donor either gifts a piece of 

property to a charity or sells it to a charity for less than its full 

fair market value (bargain sale). 

Planned Giving: A distinct fundraising strategy utilizing 

noncash giving. Noncash giving is sometimes referred to as 

“asset-based giving.”

Retirement Plan Beneficiary: A donor names a charity as the 

beneficiary of a qualified retirement plan (e.g., 401k, 403b, IRA). 

The charity would then receive the retirement account benefits 

after the donor’s life has ended.

Stock Gift: A donor may donate appreciated assets directly 

to a charity as a cash-equivalent gift or include stocks in a 

bequest.

Windfall Policy: This gives nonprofits guidance on 

unexpected unrestricted gifts, such as legacy gifts, for use in 

predetermined initiatives rather than immediate needs.
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